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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, KEPUASAN KONSUMEN, 

KEPERCAYAAN, DAN CITRA MEREK TERHADAP MINAT BELI 

ULANG PRODUK KANZLER FROZEN FOOD (STUDI KASUS TOKO 

CEMERLANG FROZEN FOOD) 

 

Oleh: 

 

MOCHAMMAD WAFIE ARSYAD 

NPM : 193402516363 

 

Tugas akhir dibawah bimbingan bapak Dr.Elwisam,S.E.,M.M. 

 

Penelitian dengan tujuan menganalisis pengaruh faktor kualitas produk, 

kepuasan konsumen, kepercayaan dan citra merek terhadap minat beli ulang pada 

produk Kanzler Frozen Food (Studi Kasus Toko Cemerlang Frozen Food). Hasil 

penelitian ini dengan menggunakan data primer dalam bentuk kuesioner kepada 

100 responden, menunjukan hasil bahwa terdapat pengaruh yang positif dan 

signifikan antara variabel kualitas produk, kepuasan konsumen, kepercayaan, dan 

citra merek terhadap minat beli ulang di toko cemerlang frozen food. 

 

 

Kata Kunci : Kualitas Produk, Kepuasan Konsumen, Kepercayaan, Citra Merek,dan 

Minat Beli Ulang. 

 

 

 

 

 

 

 



 

 

vii 

 

ABSTRACT 

 

THE EFFECT OF PRODUCT QUALITY, CUSTOMER SATISFACTION, 

TRUST, AND BRAND IMAGE ON INTEREST TO REPURCHASE 

KANZLER FROZEN FOOD PRODUCTS ( CASE STUDY CEMERLANG 

FROZEN FOOD STORE) 

 

 

By: 

 

MOCHAMMAD WAFIE ARSYAD 

NPM : 193402516363 

 

The final assignment under the guidance of Dr.Elwisam,S.E.,M.M. 

 

Research with the aim of analyzing the influence of product quality factors, 

consumer satisfaction, trust and brand image on repurchase intention on Kanzler 

Frozen Food products (Case Study of Cemerlang Frozen Food Stores). The results 

of this study using primary data in the form of a questionnaire to 100 respondents, 

showed the results that there was a positive and significant influence between the 

variables of product quality, consumer satisfaction, trust, and brand image on 

repurchase intention at the Cemerlang Frozen Food store. 

 

 

Keywords: Product Quality, Consumer Satisfaction, Trust, Brand Image, and 

Repurchase Intention. 
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