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ABSTRAK 

 

PENGARUH BRAND AWARENESS, CUSTOMER VALUE  DAN 

KEPUASAN PELANGGAN TERHADAP MINAT SEWA ULANG 

RENTAL MOBIL DAYA CIPTA SEJATI (DCS) DI CINERE DEPOK 

 

Oleh :  

Bimo Putro Karsodimedjo 

NPM : 193402516346 

 

Tugas Akhir, dibawah bimbingan Dr. Resti Hardini, S.E., M.Si. 

 

Penelitian ini bertujuan untuk menganalisis pengaruh pada Brand Awareness, 

Customer Value dan Kepuasan Pelanggan terhadap Minat Sewa Ulang pada rental 

mobil Daya Cipta Sejati (DCS) di Cinere Depok. Metode penelitian yang 

digunakan adalah metode kuantitatif dan menggunakan analisis regresi linear 

berganda dengan pengolahan menggunakan Statistical Product and Service 

Solutions (SPSS) versi 23 dengan metode pengumpulan data melalui kuesioner 

kepada 100 responden pengguna rental mobil Daya Cipta Sejati (DCS). Hasil 

penelitian ini menunjukkan bahwa variabel Brand Awareness tidak berpengaruh 

positif dan signifikan terhadap Minat Sewa Ulang rental mobil Daya Cipta Sejati 

(DCS)., Customer Value berpengaruh positif dan signifikan terhadap Minat Sewa 

Ulang rental mobil Daya Cipta Sehati (DCS)., dan Kepuasan Pelanggan 

berpengaruh positif dan signifikan terhadap Minat Sewa Ulang rental mobil Daya 

Cipta Sejati (DCS).  

 

Kata kunci : Brand Awarenes, Customer Value, dan Kepuasan Pelanggan.  

 



 
 

 
 

 

ABSTRACT 

 

THE INFLUENCE OF BRAND AWARENESS, CUSTOMER VALUE AND 

CUSTOMER SATISFACTION ON INTEREST IN RENTING DAYA CIPTA 

SEJATI (DCS) CARS IN CINERE DEPOK 

 

By : 

Bimo Putro Karsodimedjo 

NPM : 193402516346 

 

Thesis, under the guidance Dr. Resti Hardini, S.E., M.Si. 

 

This study aims to analyze the influence of Brand Awareness, Customer Value and 

Customer Satisfaction on Renting Interests at Daya Cipta Sejati (DCS) car rentals 

in Cinere Depok. The research method used is a quantitative method and uses 

multiple linear regression analysis with processing using Statistical Product and 

Service Solutions (SPSS) version 23 with data collection methods through 

questionnaires to 100 respondents using the Daya Cipta Sejati (DCS) car rental. 

The results of this study indicate that the variable Brand Awareness has no 

positive and significant effect on Renting Interests for Daya Cipta Sejati (DCS) 

car rentals. Customer Value has a positive and significant effect on Renting 

Interests for Daya Cipta Sehati (DCS) car rentals., and Customer Satisfaction has 

a positive and significant effect on Re-Lease Interests for Daya Cipta Sejati (DCS) 

car rentals. 

 

Keywords : Brand Awarenes, Customer Value, and Customer Satisfaction. 
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