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ABSTRAK 

PENGARUH DAYA TARIK PROMOSI, ONLINE CUSTOMER REVIEW, DAN BRAND 

AMBASSADOR TERHADAP MINAT BELI KONSUMEN PADA E-COMMERCE 

TOKOPEDIA DIKALANGAN REMAJA DI JAKARTA 

 

Oleh : Dena Andriyani 

NPM : 193402516364 

Tugas akhir dibawah bimbingan Dr. Elwisam, S.E, M.M. 

 

Pada penelitian ini bertujuan untuk menganalisis pengaruh daya tarik promosi, online 

customer review, dan brand ambassador terhadap minat beli konsumen pada E-Commerce 

Tokopedia dikalangan remaja di Jakarta. Hasil penelitian ini dengan menggunakan data primer 

dalam bentuk kuesioner kepada 100 responden, menunjukkan hasil bahwa terdapat pengaruh 

yang positif tetapi tidak signifikan terhadap variabel daya tarik promosi, sedangkan terdapat 

pengaruh positif dan signifikan terhadap variabel online customer review dan brand ambassador 

terhadap minat beli konsumen pada E-Commerce Tokopedia dikalangan remaja di Jakarta. 

 

Kata Kunci: daya tarik promosi, online customer review, brand ambassador, minat beli 

 

 

 

 

 

 



 

 
 

ABSTRACT 

THE EFFECT OF PROMOTION ATTRACTION, ONLINE CUSTOMER REVIEW, AND 

BRAND AMBASSADOR ON CONSUMER BUYING INTEREST IN TOKOPEDIA E-

COMMERCE AMONG YOUTH IN JAKARTA 

 

By:  

Dena Andriyani 

NPM : 193402516364 

The final project under the guidance of Dr. Elwisam, S.E, M.M. 

 

This study aims to analyze the influence of promotional attractiveness, online customer 

reviews, and brand ambassadors on consumer buying interest in Tokopedia E-Commerce among 

teenagers in Jakarta. The results of this study using primary data in the form of a questionnaire 

to 100 respondents, show the results that there is a positive but not significant influence on the 

promotional attractiveness variable, while there is a positive and significant influence on the 

online customer review and brand ambassador variables on consumer buying interest at E -

Commerce Tokopedia among teenagers in Jakarta. 

 

Keywords: promotional attractiveness, online customer reviews, brand ambassadors, buying 

interest 
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