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ABSTRAK 

 

PENGARUH KREDIBILITAS BRAND AMBASSADOR GIRL GRUP 

TWICE, CITRA MEREK DAN KUALITAS PRODUK TERHADAP 

KEPUTUSAN PEMBELIAN PRODUK SKINCARE SCARLETT 

WHITENING PADA MAHASISWA FEB UNIVERSITAS NASIONAL 

Oleh : Azzahra Shifa Raida 

NPM : 193402516247 

Tugas Akhir, dibawah bimbingan Dr. Drs. Suadi Sapta Putra, M.Si, M 

 

Penelitian ini dilakukan untuk menganalisis Pengaruh Kredibilitas Brand 

Ambassador Girl Grup Twice, Citra Merek dan Kualitas Produk Terhadap 

Keputusan Pembelian Produk Skincare Scarlett Whitening Pada Mahasiswa FEB 

Universitas Nasional. Penelitian ini menggunakan data primer. Teknik 

pengambilan sampel yaitu non probability sampling dengan metode purposive 

sampling melalui penyebaran kuesioner kepada mahasiswa FEB Universitas 

Nasional sebanyak 100 responden yang pernah menggunakan atau yang sedang 

menggunakan skincare Scarlett Whitening. Teknik analisis data dengan 

munggunakan analisis regresi linear berganda dan menggunakan program 

Statistical Product and Service Solution (SPSS) versi 26.0. Hasil penelitian ini 

menunjukan bahwa Brand Ambassador berpengaruh positif dan signifikan terhadap 

keputusan pembelian pada skincare Scarlett Whitening. Citra Merek berpengaruh 

positif dan tidak signifikan terhadap keputusan pembelian pada skincare Scarlett 

Whitening. Kualitas Produk berpengaruh positif dan signifikan terhadap keputusan 

pembelian pada skincare Scarlett Whitening. Berdasarkan hasil regresi didapatkan 

bahwa kualitas produk memiliki nilai kontribusi tertinggi terhadap keputusan 

pembelian dalam penelitian ini. 

Kata kunci : Brand Ambassador, Citra Merek, Kualitas Produk dan Keputusan 

Pembelian. 

 



 
 

ABSTRACT 

 

THE INFLUENCE OF TWICE GIRL GROUP BRAND AMBASSADOR 

CREDIBILITY, BRAND IMAGE AND PRODUCT QUALITY ON THE 

PURCHASE DECISION OF SCARLETT WHITENING SKINCARE 

PRODUCTS IN FEB STUDENTS NATIONAL UNIVERSITY 

By: Azzahra Shifa Raida 

NPM : 193402516247 

Final Project, under the guidance of Dr. Drs. Suadi Sapta Putra, M.Si, M 

 

This research was conducted to analyze the effect of brand ambassador 

credibility, brand image and product quality on purchasing decisions for Scarlett 

Whitening Skincare products for FEB students at the National University. This 

study uses primary data. The sampling technique was non-probability sampling 

with a purposive sampling method by distributing questionnaires to 100 FEB 

National University students who had used or were currently using Scarlett 

Whitening skincare. The data analysis technique uses multiple linear regression 

analysis and uses the Statistical Product and Service Solution (SPSS) version 26.0 

program. The results of this study indicate that Brand Ambassadors have a positive 

and significant effect on purchasing decisions for Scarlett Whitening skincare. 

Brand image has a positive and insignificant effect on purchasing decisions for 

Scarlett Whitening skincare. Product quality has a positive and significant effect on 

purchasing decisions for Scarlett Whitening skincare. Based on the regression 

results, it was found that product quality has the highest contribution value to 

purchasing decisions in this study. 

Keywords: Brand Ambassador, Brand Image, Product Quality and Purchase 

Decision. 
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