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ABSTRAK 

 

 Nama  : Ardi Prasetyo 

 Program Studi : Ilmu Komunikasi 

       Judul : Strategi Komunikasi Pemasaran PT Kokoh Inti Arebama Jasa 

Renovasi Rumah & Toko Bahan Bangunan Melalui Media Sosial 

Instagram Pada Akun @mitraruma_official 
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Penelitian ini bertujuan untuk mengetahui Strategi Komunikasi 

Pemasaran PT Kokoh Inti Arebama Jasa Renovasi Rumah & Toko 

Bahan Bangunan.  

 

Metode pada penelitian ini yaitu menggunakan penelitian kualitatif. 

hasil penelitian ini yang dilakukan pada perusahaan PT. Kokoh Inti 

Arebama adalah melakukan pelaksanaan strategi komunikasi 

pemasaran terpadu maka strategi komunikasi pemasaran yang 

dilakukan melalui periklanan, promosi penjualan, direct dan online 

markting, personal selling dan public relation. 

 

Dapat disimpulkan bahwa strategi komunikasi pemasaran melalui 

periklanan sudah berjalan dengan baik karena perusahaan melakukan 

periklanan melalui google ads, kemudian ditinjau dari kegiatan 

promosi penjualan adalah melalui kolaborasi dengan para influencer 

yang bisa membujuk konsumen secara persuasif. Untuk strategi direct 

dan online marketing sudah berjalan dengan baik karena perusahaan 

memanfaatkan media sosial melalui facebook, instagram dan youtube, 

sehingga dapat diketahui oleh masyarakat. Selanjutnya kegiatan 

personal selling yang dilakukan oleh perusahaan adalah dengan 

menempatkan karyawan marketing yang langsung menawarkan paket 

renovasi rumah dan property lainnya, selanjutnya kegiatan public 

relation atau publikasi sudah berjalan dengan baik karena perusahaan 

melakukan pameran-pameran atau event-event yang bertujuan 

membina kerelasian calon pelanggan sehingga berdampak terhadap 

minat beli kepada jasa renovasi atau produk mitraruma. 

Pembimbing Dr. Drs. Sugeng Wahjudi, M. Si 

 

 

 

 

 

 

 



ABSTRACT 

 

 Name   : Ardi Prasetyo 

 Program Study : Communication Major 

       Tittle : Marketing Communication Strategy of PT Kokoh Inti Arebama 

Home Renovation Services & Building Materials Stores Through 
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Keywords 

 

Strategy, 

Marketing, 

Digital 

Marketing, 

IMC 

 

 
This study aims to determine the Marketing Communication 

Strategy of PT Kokoh Inti Arebama jasa Renovasi Rumah & Toko 

Bahan Bangunan. 

 

The method in this study is using qualitative research. the results of 

this study conducted on the company PT. Sturdy core Arebama is 

the implementation of an integrated marketing communication 

strategy, the marketing communication strategy carried out through 

advertising, sales promotion, direct and online markting, personal 

selling and public relations. 

 

It can be concluded that the marketing communication strategy 

through advertising has been running well because the company 

does advertising through google ads, then in terms of sales 

promotion activities is through collaboration with influencers who 

can persuade consumers persuasively. Facebook Instagram and 

youtube direct and online marketing strategies have been working 

well because the company utilizes social media through facebook, 

instagram and youtube, so that it can be known by the public. 

Furthermore, personal selling activities carried out by the company 

is to place marketing employees who directly offer home renovation 

packages and other property, further public relations activities or 

publications have been running well because the company conducts 

exhibitions or events aimed at fostering the rapprochement of 

prospective customers so as to have an impact on buying interest in 

renovation services or mitraruma products. 

Lecturer Dr. Drs. Sugeng Wahjudi, M. Si 

 

 

 

 

 

 



DAFTAR ISI 

 
HALAMAN PERNYATAAN ORISINALITAS ......................................................... iii 

PENGESAHAN SKRIPSI ............................................................................................ .iv 

LEMBAR PERSETUJUAN JUDUL YANG TELAH DIREVISI………………..…v 

KATA PENGANTAR .................................................................................................... vi 

ABSTRAK ...................................................................................................................... ix 

DAFTAR ISI................................................................................................................... xi 

DAFTAR TABEL ........................................................................................................ xiii 

DAFTAR GAMBAR .................................................................................................... xiv 

BAB I ................................................................................................................................ 1 

PENDAHULUAN ........................................................................................................... 1 

1.1 Latar Belakang Masalah ...................................................................................... 1 

1.2 Rumusan Masalah ................................................................................................ 6 

1.3 Tujuan Penelitian .................................................................................................. 6 

1.4 Manfaat Penelitian ................................................................................................ 6 

1.5 Sistematika Penulisan ........................................................................................... 7 

BAB II .............................................................................................................................. 8 

TINJAUAN PUSTAKA .................................................................................................. 8 

2.1 Penelitian Terdahulu ............................................................................................ 8 

2.2 Kebaruan Penelitian ........................................................................................... 11 

2.3 Tinjauan Teori .................................................................................................... 14 

2.3.1 Pengertian Komunikasi ....................................................................................... 14 

2.3.2 Strategi Pemasaran ...................................................................................... 15 

2.3.3 Integrated Marketing Communication (IMC) .......................................... 17 

2.3.4 Digital Marketing ......................................................................................... 23 

2.3.5 Marketing Mix (Bauran Pemasaran) ......................................................... 26 

2.3.6 Media Sosial .................................................................................................. 31 

2.3.7 Sosial Media Instagram ............................................................................... 34 

2.3.8 Fitur – Fitur Instagram ............................................................................... 35 

2.4 Kerangka Teori ................................................................................................... 37 

BAB III ........................................................................................................................... 40 

METEDOLOGI PENELITIAN .................................................................................. 40 

3.1 Jenis Penelitian .................................................................................................... 40 



3.2 Paradigma Penelitian.......................................................................................... 41 

3.3 Validitas dan Realibitas Penelitian.................................................................... 42 

3.4 Unit Analisis ........................................................................................................ 43 

3.5 Sumber Data ........................................................................................................ 44 

3.6 Pengumpulan Data.............................................................................................. 44 

3.7 Analisis Data ........................................................................................................ 45 

BAB IV ........................................................................................................................... 47 

HASIL PENELITIAN DAN PEMBAHASAN ........................................................... 47 

4.1 Gambaran Umum Subjek Penelitian ................................................................ 47 

4.1.1 Sejarah Perusahaan ..................................................................................... 47 

4.1.2 Visi dan Misi Perusahaan ............................................................................ 48 

4.1.3 Logo Perusahaan .......................................................................................... 48 

4.1.4 Struktur Organisasi ..................................................................................... 49 

4.1.5 Profil Mitraruma ............................................................................................. 50 

4.1.6 Logo Mitraruma............................................................................................... 51 

4.2 Strategi Pemasaran Online ................................................................................ 52 

4.2.1 Search Engine Optimation (SEO) .............................................................. 52 

4.2.2 Marketing Funnel ............................................................................................ 53 

4.3 Hasil Penelitian.................................................................................................... 54 

4.3 Pembahasan ......................................................................................................... 55 

4.3.1 Bentuk Strategi Pemasaran Mitraruma PT Kokoh Inti Arebama ......... 55 

4.4 Penerapan Digital Marketing Mitraruma ........................................................ 59 

4.4.1 Sosial Media Marketing .................................................................................. 60 

4.4.2 Marketing Funnel Planning ........................................................................ 66 

4.4.2.1 Home Renovation ...................................................................................... 66 

4.4.2.2. Home Care Service .................................................................................. 79 

BAB V ............................................................................................................................ 87 

KESIMPULAN DAN SARAN ..................................................................................... 87 

5.1 Kesimpulan .......................................................................................................... 87 

5.2 Saran .................................................................................................................... 88 

DAFTAR PUSTAKA .................................................................................................... 90 

 


