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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA DAN PROMOSI 

TERHADAP KEPUTUSAN PEMBELIAN PRODUK FIBE MINI PADA 

KONSUMEN DI MALL AEON BSD 

 

Oleh: 

Andrea Pusvita Sari 

NPM. 193402516222 

 

Tugas Akhir, dibawah bimbingan Dr. Rahayu Lestari, S.E., M.M. 

 

 Penelitian ini bertujuan untuk menganalisis pengaruh Kualitas Produk, 

Persepsi Harga dan Promosi terhadap Keputusan Pembelian Produk Fibe Mini 

Pada Konsumen Di Mall AEON BSD. Data penelitian ini menggunakan data 

primer melalui kuesioner kepada 100 responden Pelaku Konsumen Fibe Mini Di 

Mall AEON BSD. Teknik analisis data dengan menggunakan analisis inferensial 

dengan regresi linear berganda dan menggunakan program statistical product and 

service solution (SPSS) versi 23. Hasil analisis regresi linear berganda 

menunjukan bahwa variabel Product Quality (X1), Pricing (X2) dan Promotion 

(X3) memiliki pengaruh terhadap Keputusan Pembelian (Y). Hasil penelitian ini 

diharapkan mampu menjadikan para Konsumen Fibe Mini mampu 

memperhatikan Kualitas Produk, Persepsi Harga dan Promosi yang dapat 

meningkatkan Keputusan Pembelian pada produk Fibe Mini di Mall AEON BSD. 

 

Kata Kunci : Kualitas Produk, Persepsi Harga, Promosi dan Keputusan 

Pembelian.  

 

  



ABSTRACT 

 

THE INFLUENCE OF PRODUCT QUALITY, PRICE PERCEPTION AND 

PROMOTION ON CONSUMERS PURCHASE DECISIONS AT AEON MALL 

BSD 

 

 

By: 

Andrea Pusvita Sari 

NPM. 193402516222 

 

Final Project, under the guidance of Dr. Rahayu Lestari, S.E., M.M. 

 

This study aims to analyze the effect of product quality, price perception 

and promotion on purchasing decisions of Fibe Mini products for consumers at 

AEON BSD Mall. The research data uses primary data through questionnaires to 

100 respondents of Fibe Mini Consumers at AEON BSD Mall. The data analysis 

technique uses inferential analysis with multiple linear regression and uses the 

statistical product and service solution (SPSS) version 23 program. The results of 

multiple linear regression analysis show that the variables Product Quality (X1), 

Pricing (X2) and Promotion (X3) have an influence on Purchase Decision (Y). 

The results of this study are expected to be able to make Fibe Mini consumers pay 

attention to product quality, price perceptions and promotions which can increase 

purchasing decisions for Fibe Mini products at the AEON BSD Mall. 

 

Keywords: Product Quality, Perceived Price, Promotion and Purchase Decision. 
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