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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, BRAND AWARENESS, PERSEPSI HARGA, DAN 

MEDIA SOSIAL TERHADAP KEPUASAN PELANGGAN PAKET DATA INDOSAT 

OOREDO DI KELURAHAN KEDAUNG TANGERANG SELATAN 

Oleh: 

Alma Anastia 

NPM: 193402516300 

Tugas Akhir, dibawah bimbingan Dr. Andini Nurwulandari, S.E., M.M. 

 
Penelitian ini bertujuan untuk mengetahui pengaruh Kualitas Produk, Brand Awareness, 

Persepsi Harga dan Media Sosial Terhadap Kepuasan Pelanggan Paket Data Indosat Ooredo di 

Kelurahan Kedaung Tangerang Selatan. Penelitian ini menggunakan data primer melalui kuesioner 

kepada 100 responden Masyarakat Kelurahan Kedaung Tangerang Selatan. Teknik analisis data dengan 

menggunakan analisis inferensial dengan regresi linear berganda dan menggunakan program Statistical 

Product and Service Solution (SPSS) versi 23.0. Dari hasil analisis regresi linear berganda, 

menggunakan uji t yang dimana Kualitas Produk, Brand Awareness, Persepsi Harga dan Media Sosial 

berpengaruh positif dan signifikan terhadap Kepuasan Pelanggan. Hasil penelitian ini diharapkan 

mampu menjadikan para pengguna Paket Data Indosat Ooredoo mampu memperhatikan Kualitas 

Produk, Brand Awareness, Persepsi Harga dan Media Sosial yang dapat meningkatkan penjualan. 

 

Kata Kunci: Kualitas Produk, Brand Awareness, Persepsi Harga, Media Sosial, Kepuasan 

Pelanggan 



 

 

 

 

 

 

ABSTRACT 

 
THE INFLUENCE OF PRODUCT QUALITY, BRAND AWARENESS, PRICE PERCEPTION, 

AND SOCIAL MEDIA ON CUSTOMER SATISFACTION ON THE INDOSAT OOREDO 

DATA PACKAGE IN KEDAUNG VILLAGE, SOUTH TANGERANG 

 

By: 

Alma Anastia 

NPM: 193402516300 

Thesis, under the guidance of  Dr. Andini Nurwulandari, S.E.,M.M. 

 
This study aims to determine the effect of Product Quality, Brand Awareness, Price Perceptions 

and Social Media on Customer Satisfaction of Indosat Ooredo Data Packages in Kedaung Village, South 

Tangerang. This study uses primary data through questionnaires to 100 respondents from the Kedaung 

Village Community, South Tangerang. The data analysis technique uses inferential analysis with multiple 

linear regression and uses the Statistical Product and Service Solution (SPSS) version 23.0 program. 

From the results of multiple linear regression analysis, using the t test where Product Quality, Brand 

Awareness, Perceived Price, and Social Media have a positive and significant effect on Customer 

Satisfaction. The results of this research are expected to enable Indosat Ooredoo Data Package users 

to be able to pay attention to product quality, brand awareness, price perception and social media which 

can increase sales. 
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