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ABSTRAK

Nama : Agnes Febriany
Nomor Pokok Mahasiswa  : 193516416630
Strategi Astra Credit Companies Dalam Mempertahankan Corporate Image

Dewasa ini begitu banyak bermunculan beragam perusahaan di indonesia,
termasuk perusahaan yang bergerak di bidang pembiayaan atau dikenal dengan
leasing. Dari pengamatan dan pengumpulan data yang dilakukan, dapat
disimpulkan bahwa strategi astra credit companies untuk menjaga citranya
disimpulkan dari empat pengaruh. Pengaruh pertama yaitu citra sosial. Pada
pengamatan citra sosial peneliti memilih Corporate Communication Yyang
memegang kendali dalam meningkatkan reputasi perusahaan dan berfokus pada
media relations. Pengaruh kedua yaitu citra produk. Pada pengamatan citra produk
peneliti memilih Digital Expansion yang memegang kendali dalam meningkatkan
citra produk ACC di platform ACC ONE. Pengaruh ketiga yaitu citra rekrutmen.
Pada penelitian citra rekrutmen peneliti memilih Recruitment Management yang
memegang kendali dalam meningkatkan citra rekrutmen melalui berbagai program
yang ada dalam mencari dan menyeleksi calon manpower yang tepat dan cocok
untuk Astra Credit Companies. Dan pengaruh keempat yaitu citra finansial. Pada
pengamatan citra finansial peneliti memilih General Affair yang memegang kendali
dalam keuangan guna menjaga aset-aset perusahaan yang berguna untuk
menciptakan citra yang baik kepada pihak internal dan eksternal. Metode penelitian
yang digunakan adalah metode deskriptif kualitatif. Teori yang digunakan adalah
teori Impression Management oleh Erving Goffman. Sedangkan teknik
pengumpulan data yang peneliti gunakan adalah wawancara mendalam (indepth
interview), dan dokumentasi, serta referensi buku, jurnal dan internet untuk
membuktikan kredibilitas data. Peneliti menggunakan triangulasi untuk
mendapatkan hasil data yang valid dengan menggunakan triangulasi sumber,
triangulasi teknik. Selain menggunakan triangulasi data dalam melakukan uji
keabsahan data. Hasil penelitian menunjukkan bahwa strategi Astra Credit
Companies yang dilakukan dalam mempertahankan corporate image telah sesuai
dengan Teori Impression Management. Khususnya melalui media relasi, strategi
pemasaran produk, rekrutmen dan juga dalam pengembangan aset oleh tim finansial
dalam mempertahankan corporate image terhadap publiknya dengan
pemaksimalan kinerja yang selalu bersifat dua arah.

Kata Kunci : Astra Credit Companies, Corporate Image.



ABSTRACT

Name : Agnes Febriany
Student ID : 193516416630

Astra Credit Companies Strategy in Mantaining Corporate Image

Today, many companies have sprung up in Indonesia, including companies
engaged in financing, known as leasing. From the observations and data collection
carried out, it can be concluded that the strategy of Astra Credit Companies to
maintain its image is inferred from four influences. The first influence is social
image. In observing social image, the researcher chooses Corporate
Communication which is in control in enhancing the company's reputation and
focuses on media relations. The second influence is product image. In observing
the product image, the researcher chose Digital Expansion, which is in control of
enhancing the ACC product image on the ACC ONE platform. The third influence
is the image of recruitment. In the recruitment image research, the researcher chose
Recruitment Management, who is in control of improving the recruitment image
through various existing programs in finding and selecting the right and suitable
manpower candidates for Astra Credit Companies. And the fourth influence is
financial image. In observing the financial image, the researcher chose the General
Affair which has control over finances in order to maintain company assets that are
useful for creating a good image to internal and external parties. The research
method used is descriptive qualitative-method. The theory used is the theory of
Impression Management by Erving Goffman. While the data collection techniques
that researchers use are in-depth interviews, and documentation, as well as
references to books, journals and the internet to prove the credibility of the data.
Researchers use triangulation to obtain valid data results using source
triangulation, technical triangulation. In addition to using data triangulation in
testing the validity of the data. The results of the study show that Astra Credit
Companies' strategy to maintain corporate image is in accordance with the Theory
of Impression Management. Particularly through media relations, product
marketing strategy, recruitment and also in asset development by the financial team
in maintaining a corporate image to the public by maximizing performance which
is always two-way.

Keywords : Astra Credit Companies, Corporate Image
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