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ABSTRAK 
 

PENGARUH VARIASI PRODUK, KOREAN WAVE, DAN ELECTRONIC 

WORD OF MOUTH TERHADAP KEPUTUSAN PEMBELIAN 

MERCHANDISE K-POP NCT PADA TWITTER DI DKI JAKARTA 

 

Oleh : 

Adinda Andriani 

193402516431 

 

Tugas Akhir, di bawah bimbingan Dr. Resti Hardini S.E.,M.Si. 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Variasi Produk, 

Korean Wave, dan Electronic Word of Mouth terhadap Keputusan Pembelian 

Merchandise K-pop NCT pada Twitter di DKI Jakarta. Sampel dalam penelitian 

ini sebanyak 100 responden yaitu penggemar NCT yang pernah melakukan 

pembelian Merchandise NCT pada Twitter minimal satu kali pembelian. 

Penelitian ini menggunakan metode kuantitatif dengan menggunakan data primer. 

Teknik pengumpulan data yang digunakan adalah kuesioner yang disebarkan 

kepada 100 responden. Pada penelitian ini, peneliti menggunakan teknik analisis 

inferensial dengan regresi linear berganda dan menggunakan program Statistical 

Product and Service Solution (SPSS) versi 26.0. Berdasarkan hasil penelitian 

yang dilakukan, hasil analisis regresi linear berganda, menggunakan uji t dimana 

Variasi Produk (X1) berpengaruh positif dan signifikan terhadap Keputusan 

Pembelian. Korean Wave (X2) berpengaruh positif dan signifikan terhadap 

Keputusan Pembelian dan Electronic Word of Mouth (X3) berpengaruh positif 

dan signifikan terhadap Keputusan Pembelian. Sehingga dapat disimpulkan 

bahwa Variasi Produk, Korean Wave, dan Electronic Word of Mouth berpengaruh 

positif dan signifikan terhadap Keputusan Pembelian. 

Kata kunci : Variasi Produk, Korean Wave, dan Electronic Word of Mouth. 



 

 
 

ABSTRACT 
 

THE EFFECT OF PRODUCT VARIATION, KOREAN WAVE, AND ELECTRONIC 

WORD OF MOUTH TOWARDS THE PURCHASE DECISION OF K-POP NCT 

MERCHANDISE  ON TWITTER IN DKI JAKARTA 

 

By : 

Adinda Andriani 

193402516431 

 

Thesis, under the guidance of Dr. Resti Hardini, S.E., M.Si. 

 

This study aims to determine the effect of Product Variation, Korean 

Wave, and Electronic Word of Mouth towards the  Purchase Decisions of K-Pop 

NCT Merchandise on Twitter in DKI Jakarta. The sample in this study was 100 

respondents, that was NCT fans who had purchased NCT merchandise on Twitter 

at least once. This study uses quantitative methods and using primary data. The 

data collection technique used was a questionnaire distributed to 100 

respondents. In this study, researchers used inferential analysis techniques with 

multiple linear regression and used the Statistical Product and Service Solution 

(SPSS) version 26.0 program. Based on the results of the research conducted, the 

results of multiple linear regression analysis, using the t test showed Product 

Variation (X1) has a positive and significant effect on Purchase Decision. Korean 

Wave has a positive and significant effect on Purchase Decision and Electronic 

Word of Mouth has a positive and significant effect on Purchase Decision. So 

based on the result, it says that Product Variation, Korean Wave, and Electronic 

Word of Mouth have a positive and significant effect on Purchasing Decisions. 

Keyword : Product Variation, Korean Wave, and Electronic Word of Mouth
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