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ABSTRAK 

 
Nama : Andhika Setya Pratama 

 

Program Studi : Ilmu Komunikasi (Public Relations) 

 

Judul Skripsi : Strategi Integrated Marketing Communication Nextart.id 

dalam Mendistribusikan Musik Digital di Instagram. 

 

Kata Kunci  

Integrated Marketing 

Communication,Nextart.id 

dalam Mendistribusikan Musik 

Digital di Instagram 

Strategi Integrated Marketing Communication 

NextArt.id Dalam Mendistribusikan Musik 

Digital di Instagram, Mengetahui dan 

menganalisis Strategi Integrated Marketing 

Communication NextArt.id Dalam 

Mendistribusikan Musik Digital di Instagram 

penulis mengemukakan pendekatan dan 

metode penelitian yang digunakan yaitu 

pendekatan kualitatif dengan metode 

deskriptif. Penulis juga merumuskan strategi 

promosi publik relation dalam media sosial 

instagram nextart.id dengan teknik sampling 

yang digunakan yaitu teknik purposive 

sampling. Penentuan informan dalam penelitan 

ini   dibedakan   menjadi   dua,   yaitu informan 

kunci    dan    informan   pendukung.Integrated 
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 marketing communication merupakan strategi 

atau konsep komunikasi pemasaran dalam 

suatu perusahaan. Melalui Integrated 

Marketing Communication, proses pemasaran 

suatu produk, barang, atau jasa dari sebuah 

perusahaan dapat berjalan dengan efektif 

sehingga mampu meningkatkan produktivitas 

dan profit dari perusahaan. Hasil dari 

pelaksanaan Integrated Marketing 

Communication tersebut menunjukan adanya 

sebuah keberhasilan yang cukup memuaskan. 

Hal ini dapat dilihat dari jumlah Catalog / 

jumlah User dari nextart.id cukup signifikan 

meningkat, serta follower dan jumlah view 

konten instagram cukup baik. Dengan 

demikian dapat diambil kesimpulan bahwa 

strategi Integrated Marketing Communication 

yang dilakukan Nextart.id cukup efektif, 

meskipun selalu masih tahap pengembangan 

disegala aspek. 

Pembimbing Djudjur Luciana Radjagukguk, S.Sos., 

 

M.Si. 
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ABSTRACT 

 
Name : Andhika Setya Pratama 

 

Study Program : Communication, Public Relations 

 

Thesis : The Strategic Of Integrated Marketing Communications 

Nextart.Id In Distributing Digital Music On Instagram. 

 

Keywords  

Integrated Marketing 

Communication,Nextart.id in 

Distributing Digital Music on 

Instagram 

Integrated Marketing Communication Strategy 

NextArt.id In Distributing Digital Music on 

Instagram, Knowing and analyzing the 

Strategy of Integrated Marketing 

Communication NextArt.id In Distributing 

Digital Music on Instagram the author stated 

the approach and research method used, 

namely a qualitative approach with a 

descriptive method. The author also 

formulated a public relations promotion 

strategy in instagram social media nextart.id 

with the sampling technique used, namely the 

purposive sampling technique. The 

determination of informants in this research is 

divided  into  two, namely  key  informants and 

supporting   informants.   Integrated marketing 
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 communication is a marketing communication 

strategy or concept in a company. Through 

Integrated Marketing Communication, the 

marketing process of a product, good, or 

service of a company can run effectively so as 

to increase the productivity and profit of the 

company. The results of the implementation of 

Integrated Marketing Communication showed 

a fairly satisfactory success. This can be seen 

from the number of Catalogs / the number of 

Users from nextart.id is quite significantly 

increasing, as well as the followers and 

number of views of Instagram content are 

quite good. Thus, it can be concluded that the 

Integrated Marketing Communication strategy 

carried out Nextart.id quite effective, although 

it is always still in the development stage in all 

aspects. 

Thesis Adviser Djudjur Luciana Radjagukguk, S.Sos., 

 

M.Si. 
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