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ABSTRAK 

PENGARUH PERSEPSI HARGA, KUALITAS PRODUK DAN PROMOSI 

TERHADAP KEPUTUSAN PEMBELIAN MOBIL SUZUKI ALL NEW 

ERTIGA DI DEALER SUZUKI MARGONDA DEPOK 

 

Oleh :  

SHAKIRA  

NPM. 183112340250226  

 

Tugas Akhir dibawah bimbingan Ibu Dr. Rahayu Lestari, S.E., M.M. 

Penelitian ini bertujuan untuk mengetahui Persepsi Harga, Kualitas Produk, dan 

Promosi terhadap Keputusan Pembelian Mobil Suzuki Dealer Suzuki Margonda 

Depok. Sumber data penelitian ini adalah sumber data primer berupa penyebaran 

kuisioner yang berisikan beberapa pertanyaan yang ditunjukkan kepada 100 

responden pelanggan yang menggunakan mobil Suzuki All New Ertiga, yang 

kemudian dikumpulkan dengan Teknik pengambilan sample non probability 

sampling dan purposive sampling. Teknik analisis data menggunakan Analisis 

Regresi Linier Berganda dan menggunakan program SPSS versi 21. Hasil 

penelitian ini menunjukan bahwa secara parsial, Persepsi harga, Kualitas Produk, 

dan Promosi berpengaruh positif dan signifikan terhadap Keputusan Pembelian 

Suzuki All New Ertiga. Dengan demikian bisa diraih kesimpulan bahsawannya 

variabel Persepsi Harga, Kualitas Produk dan Promosi memberikan pengaruh 

terhadap Keputusan Pembelian Mobil Suzuki All New Ertiga di Suzuki Margonda 

Depok.  

 

 

Kata Kunci : Persepsi Harga, Kualitas Produk dan Promosi. 
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ABSTRACT 

INFLUENCE  OF PRICE PERCEPTION, PRODUCT QUALITY AND 

PROMOTION ON THE DECISION TO PURCHASE A SUZUKI ALL NEW 

ERTIGA CAR AT SUZUKI MARGONDA DEALER DEPOK 

By :  

SHAKIRA  

NPM : 183112340250226  

 

Thesis under the guidance of Mrs. Dr. Rahayu Lestari, S.E., M.M. 

This study aims to determine the perception of price, product quality, and 

promotion of the decision to purchase a Suzuki Car Dealer Suzuki Margonda 

Depok. The data source of this research is the primary data source in the form of 

distributing questionnaires containing several questions that are shown to 100 

customer respondents who use the Suzuki All New Ertiga car, which is then 

collected with non-probability sampling and purposive sampling techniques. The 

data analysis technique uses Multiple Linear Regression Analysis and uses the 

SPSS version 21 program. The results of this study show that partially, price 

perception, product quality, and promotion have a positive and significant effect on 

the Suzuki All New Ertiga Purchasing Decision. Thus, it can be concluded that the 

variables of Price Perception, Product Quality and Promotion have an influence 

on the Purchase Decision of the Suzuki All New Ertiga at Suzuki Margonda Depok. 

 

 

Keywords: Price Perception, Product Quality and Promotion. 
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