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ABSTRAK 

Nama : M Fiqri Hidayad Nasution 

Program Studi : Ilmu Komunikasi 

Judul : Analisis Isi Pesan Islam Wasathiyah Dalam Media Sosial 

Youtube Televisi Nahdlatul Ulama Pada Program Serambi 

NU 

 
Penulisan ini dilatar belakangi oleh maraknya dakwah islam di media sosial 

youtube yang ekstrimis dan mengacu kepada ideologi transnasional, masyarakat 

Indonesia. Umat islam di Indonesia dikenal ramah, toleran, modern, dan terbuka 

sehingga memungkinkan mereka untuk hidup berdampingan dengan pemeluk 

agama yang berbeda, namun kenyataan kerukunan antar umat beragama di 

Indonesia saat ini masih kontroversial, adanya tumbuh dan berkembangnya 

pemikiran dan Gerakan islam ekstrimis. Penelitian ini bertujuan untuk mengetahui 

kelayakan isi pesan dakwah islam wasathiyah yang seimbang dalam organisasi 

Nahdlatul Ulama melalui media sosial youtube Televisi Nahdlatul Ulama pada 

program serambi nu. Serta memahami konsep Islam Wasathiyah melalui informasi 

media sosial youtube Televisi Nahdlatul Ulama dan kegunaannya bagi masyarakat 

Muslim di Indonesia. Berdasarkan hasil penelitian menunjukan bahwa melalui akun 

youtube Televisi Nahdlatul Ulama adapun jumlah pesan Islam wasathiyan yang 

masing- masing memiliki isi pesan yang wasathiyah penulis melihat berbagai 

macam isu yang berbeda-beda dari setiap pesannya, dari program serambi nu yang 

penulis amati bahwa konten yang diproduksi memiliki pesan yang menyadarkan 

akan kondisi dan situasi dan realita yang ada, serta pengemasan konten dakwah 

islam yang menarik dan berisi sehingga dapat menarik dan tersampaikan kepada 

khlayak. 
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ABSTRAC 

Name : M Fiqri Hidayad Nasution 

Study Program : Communications Study Program 

Title : Analysis of the Content Of Wasathiyah Islamic Massage 

In Nahdlatul Ulama Television Youtube Social Media On 

The Serambi NU Program 

 
This writing is motivated by the rise of Islamic da'wah on YouTube social media 

which is extremist and refers to the transnational ideology, the Indonesian people. 

Muslims in Indonesia are known to be friendly, tolerant, modern, and open, 

allowing them to live side by side with followers of different religions, but the 

reality of inter-religious harmony in Indonesia is still controversial, with the growth 

and development of extremist Islamic thoughts and movements. This study aims to 

determine the feasibility of a balanced message content of Islamic preaching 

wasathiyah in the Nahdlatul Ulama organization through the social media YouTube 

Nahdlatul Ulama Television on the Serambi nu program. As well as understanding 

the concept of Wasathiyah Islam through information on social media YouTube 

Nahdlatul Ulama Television and its uses for the Muslim community in Indonesia. 

Based on the results of the study, it shows that through the Nahdlatul Ulama 

Television youtube account the number of wasathiyan Islamic messages, each of 

which has a wasathiyah message content, the author sees different issues from each 

message, from the Serambi nu program which the author observes that the content 

produced has messages who are aware of the conditions and situations as well as 

the existing reality, and package Islamic da'wah content that is interesting and 

contains so that it can be interesting and conveyed to the public. 
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