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ABSTRAK 
 

“PENGARUH KUALITAS PELAYANAN, PERSEPSI HARGA, DAN 

SUASANA TEMPAT TERHADAP KEPUASAN PELANGGAN DI KEDAI 

NOISY STREET COFFEE DEPOK” 

 

Oleh :  

ADNAN RIDO  

NPM : 183112340250227 

 

Tugas Akhir dibimbingan Ibu Dr. Rahayu Lestari, S.E., M.M. 

Tujuan dari penelitian ini yakni guna menganalisis pengaruh Kualitas Pelayanan, 

Persepsi Harga, dan Suasana Tempat di Kedai Noisy Street Coffee Depok terhadap 

Kepuasan Pelanggan. Sumber data utama penelitian ini yakni sampel dari 100 

pengunjung tetap Kedai Noisy Street Coffee Depok yang diminta guna mengisi 

kuesioner dengan berbagai pertanyaan. Analisis Regresi Linier Berganda dipakai 

guna menganalisis data, dan SPSS versi 21 dipakai untuk analisis. Penelitian ini 

menemukan bahwasanya meskipun persepsi harga tidak berpengaruh signifikan 

dan bisa diabaikan terhadap kepuasan pelanggan, kualitas layanan dan suasana 

keseluruhan Noisy  Street Coffee Depok berpengaruh positif dan signifikan secara 

statistik terhadap kepuasan pelanggan. Dengan demikian bisa dinyatakan 

bahwasanya kualitas pelayanan dan lingkungan pada Kedai Noisy Street Depok 

berpengaruh terhadap kepuasan pelanggan, sedangkan variable persepsi harga tidak 

berpengaruh.  

 

 

Kata Kunci : Kualitas Pelayanan, Persepsi Harga, Suasana Tempat, dan Kepuasan 

Pelanggan. 
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ABSTRACT 
 

“THE EFFECT OF SERVICE QUALITY, PRICE PERCEPTION, AND STORE 

ATMOSPHERE ON CUSTOMER SATISFACTION AT NOISY STREET COFFEE 

STORE DEPOK” 

 

By :  

ADNAN RIDO 

183112340250227 

 

Thesis under the guidance of Mrs. Dr. Rahayu Lestari, S.E., M.M. 

The purpose of this research is to analyze the impact of Noisy Street Coffee Depok's 

Service Quality, Price Perception, and Store Atmosphere on Customers' 

Satisfaction. This study's major data source is a sample of 100 regulars of Kedai 

Noisy Street Coffee Depok who were asked to fill out questionnaires with a variety 

of questions. Multiple Linear Regression Analysis is used to analyze the data, and 

SPSS version 21 is used for the analysis. The research found that although pricing 

perception had a negative and negligible influence on customer satisfaction, service 

quality and the overall ambiance of the Noisy Street Coffee Depok had a favorable 

and statistically significant effect on customer satisfaction. Thus, it can be stated 

that the service quality and environment at the Noisy Street Coffee Shop in Depok 

have an impact on customer satisfaction, whereas the price perception variable 

does not. 

 

 

 

Keywords : Service Quality, Price Perception, Store Atmosphere, and Customer 

Satisfaction. 
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