
152 

DAFTAR PUSTAKA 

 

Sumber Buku 

Ajami, R. A., & dkk. (2006). International Business Theory And Practice (2nd 

ed.). New York, Armonk, United State of America: M.E. Sharpe, Inc. . 

Retrieved July 20, 2022 

Aji, P. (2015). Manajemen Strategi Keunggulan Bersaing Berkelanjutan. 

Yogyakarta, Indonesia: EKUILIBRIA. 

Darmanto, & dkk. (2015). Bauran Orientasi Strategi dan Kinerja Organisasi 

Penerapan Variabel Anteseden, Moderasi dan Mediasi dalam Penelitian 

Ilmiah. Yogyakarta, Indonesia: Deepublish. Diambil kembali dari 

http://www.stiepignatelli.ac.id/foto_berita/files/8.%20Buku%201%20Baur

an%20lengkap.pdf 

Drs. Danang Sunyoto, S. S. (2015). Keunggulan Bersaing (Competitive 

Advantage). (T. Admojo, Penyunt.) Yogyakarta, Indonesia: CAPS (Center 

for Academic Publishing Service). 

Frieden, J. A., & Lake, D. A. (2000). International Political Economy Perspective 

on Global Power and Wealth (4th ed.). London and New York, United 

Kingdom and United States of America: Routledge. Retrieved September 

13, 2022 

Gilpin, R. (2001). Global Political Economy Understanding The International 

Economic Order. New Jersey, United States of America: Princeton 

University Press. Retrieved September 13, 2022 

Gilpin, R., & Gilpin, J. M. (1987). The Political Economy of International 

Relations. New Jersey, United States of America: Princeton University 

Press. Retrieved September 13, 2022 

Harahap, N. (2020). Penelitian Kualitatif. (H. Sazali, Penyunt.) Medan, Sumatera 

Utara, Indonesia: Wal Ashri Publishing. Dipetik September 13, 2022 

Kartawinata, B. R., & dkk. (2014). Bisnis Internasional. (S. Sonjaya, Penyunt.) 

Bandung, Indonesia: PT. Karya Manunggal Lithomas. Dipetik Mei 4, 

2022, dari https://www.researchgate.net/profile/Aditya-

Wardhana/publication/327068991_Bisnis_Internasional/links/5b76628e92

851ca65064f0dc/Bisnis-Internasional.pdf 



153 

Kuwahara, Y. (2014). The Korean Wave: Korean Popular Culture in Global 

Context (1st ed.). New York, United State of America: Palgrave 

Macmillan. doi:10.1057/9781137350282 

Leviathans. (2005). Multinational Corporations And The New Global History. (A. 

D. Chandler, & J. B. Mazlish, Eds.) New York, United States of America: 

Cambridge University Press. Retrieved September 13, 2022 

Melissen, J. (2005). The New Public Diplomacy Soft Power in International 

Relations. New York, United States : PALGRAVE MACMILLAN. 

Retrieved September 13, 2022 

Oatley, T. (2019). International Political Economy (6th ed.). New York, United 

States of America: Routledge. Retrieved July 23, 2022 

Prof. Dr. Ir. Raihan, M. S. (2017). Metodologi Penelitian. Jakarta: Universitas 

Islam Jakarta. 

Purwono. (t.thn.). Studi Kepustakaan . Yogyakarta: Pustakawan Utama UGM. 

Dari https://e-

journal.usd.ac.id/index.php/Info_Persadha/article/download/25/21 

Parboteeah, K. P., & Cullen, J. B. (2018). International Business Perspectives 

From Developed and Emerging Markets (2nd ed.). New York, United 

States of America: Routledge. Retrieved September 13, 2022 

Porter, M. E. (1985). Competitive Advantage Creating and Sustaining Superior 

Perfomance. New York , United States of America: The Free Press. 

Retrieved September 13, 2022 

Sharan, V. (2011). International Business, Environtment and Strategy (3rd ed.). 

New Delhi, Panchsheel Park, India: Pearson Education India. Retrieved 

July 20, 2022 

Sugiyono, P. D. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. 

Bandung: ALFABETA CV. 

Usman, P. D., & Akbar, P. S. (2008). Metodologi Penelitian Sosial (2nd ed.). 

Jakarta, Indonesia: Sinar Grafika Offset. Dipetik September 13, 2022 

Sumber Jurnal 

Afriantari, R., & Putri, C. Y. (2017, Desember). Kerjasama Indonesia dan Korea 

Selatan dalam Pengembangan Sektor Industri Kreatif di Indonesia. Jurnal 

Transborders, 1(1), 66. Dipetik Mei 4, 2022, dari 

https://journal.unpas.ac.id/index.php/transborders/article/view/754/433

https://e-journal.usd.ac.id/index.php/Info_Persadha/article/download/25/21
https://e-journal.usd.ac.id/index.php/Info_Persadha/article/download/25/21


154 

 

Anwar, C. R. (2018, Juni 5). Mahasiswa Dan K-Pop (Studi Interaksi Simbolik K-

Popers Di Makassar). Jurnal Ilmu Komunikasi UPN Veteran Jatim, 1(1). 

doi:http://dx.doi.org/10.33005/jkom.v1i1.12 

Ceglinski, P. (2016). The Concept of Competitive Advantages. Logic, Sources 

and Durability. Journal of Positive Management, 7(3), 58-59. 

doi:10.12775/JPM.2016.016 

Chen, S. (2016). Cultural Technology: A Framework for Marketing Cultural 

Exports-Analysis of Hallyu (The Korean Wave). International Marketing 

Review, 33(1), 26. doi:https://doi.org/10.1108/IMR-07-2014-0219 

Deniar, S. M., & dkk. (2019). Cultural Diplomacy Strategies: Looking Into 

Korean Entertainment Company SM Entertainment. First International 

Conference on Advances in Education, Humanities, and Language (ICEL). 

Malang. doi:10.4108/eai.23-3-2019.2284904 

Hennida, C., & dkk. (2016). Budaya dan Pembangunan Ekonomi di Jepang, 

Korea Selatan dan China. Global & Strategis, 10(2), 256. 

doi:https://doi.org/10.20473/jgs.10.2.2016.248-263 

Huh, C. G., & Wu, J. (2017, July 20). Do Hallyu (Korean Wave) Exports Promote 

Korea's Consumer Goods Exports? Emerging Market Finance and Trade, 

53(6), 1389. doi:https://doi.org/10.1080/1540496X.2017.1313161 

Indah Chartika Sari, A. J. (2022, April 7). Hallyu Sebagai Fenomena 

Transnasional. Dipetik Mei 5, 2022, dari media.neliti.com: 

https://media.neliti.com/media/publications/31286-ID-hallyu-sebagai-

fenomena-transnasional.pdf 

John, J. (2015). Globalization, National Identity and Foreign Poilicy: 

Understanding "Global Korea". The Copenhagen Journal of Asian Studies, 

33(2), 38-57. Retrieved September 6, 2022 

Kardinal, G. T. (2021). Globalization For South Korea's Cultural Industry: The 

Future Of K-Pop In The UNTAC Era. Jurnal Asia Pasific Studies, 5(1), 41. 

doi:https://doi.org/10.33541/japs.v5i1.3026 

Longenecker, L. M., & Lee, J. (2018). The Korean Wave in America: Assessing 

The Status of K-Pop and K-Drama Between Global and Local. Situations: 

Cultural Studies in The Asian Context, 11(2), 106. 

doi:http://doi.org/10.22958/situcs.2018.11.2.006 

Nye, J. S. (2008). Public Diplomacy and Soft Power. The ANNALS of the 

American Academy of Political and Social Science, 616(1), 96. 

doi:https://doi.org/10.1177%2F0002716207311699

https://media.neliti.com/media/publications/31286-ID-hallyu-sebagai-fenomena-transnasional.pdf
https://media.neliti.com/media/publications/31286-ID-hallyu-sebagai-fenomena-transnasional.pdf


155 

 

Pithaloka, R., & Irwanto, A. (2016). Pengaruh Status Perusahaan 

(Multinasional/Domestik) Dan Degree Of Internationalaization (DOI) 

Terhadap Firm Perfomance. Jurnal Ekonomi dan Bisnis, 26(2), 222. 

doi:https://doi.org/10.20473/jeba.V26I22016.220-226 

Pradana, P. R., & Purbantina, A. P. (2022, Juni). Implementasi Strategi Bisnis SM 

Entertainment Di Pasar Tiongkok Melalui WayV Pada Tahun 2019-2021. 

Jurnal Bisnis Terapan , 06(01), 104. 

doi:https://doi.org/10.24123/jbt.v6i1.4908 

Pratamasari, A. (2017, December). International Business Strategy in Selling 

Korean Pop Music: A Case Study of SM Entertainment. Global & 

Strategis, 10(2), 222-231. doi:https://doi.org/10.20473/jgs.10.2.2016.221-

234 

Putri, M., & Trisni, S. (2021, Januari 31). Corporate Diplomacy: Peran SM 

Entertainment Melalui New Culture Technology Dalam Diplomacy Publik 

Korea Selatan. Padjajaran Journal of International Relations, 3(1), 77. 

Dipetik July 22, 2022, dari 

http://jurnal.unpad.ac.id/padjir/article/view/29391 

Rahmat, P. S. (2009). Penelitian Kualitatif. EQUILIBRIUM, 2-3, 5(9), 2-3. 

http://yusuf.staff.ub.ac.id/files/2012/11/Jurnal-Penelitian-Kualitatif.pdf 

Rambisa, L. S., & Salain, N. M. (2013, September). Kedudukan dan Tanggung 

Jawab Perusahaan Multinasional (MNC) Dalam Hukum Internasional. 

Kertha Negara: Jurnal Ilmu Hukum , 01(06), 3. Diambil kembali dari 

https://ojs.unud.ac.id/index.php/Kerthanegara/article/view/6737 

Suryani, N. P. (2014, Mei). Korean Wave Sebagai Instrument Soft Power Untuk 

Memperoleh Keuntungan Ekonomi Korea Selatan. GLOBAL Jurnal 

Politik Internasional, 16(1), 73. 

doi:http://dx.doi.org/10.7454/global.v16i1.8 

Trisni, S. (2019, May). South Korean Government's Role in Public Diplomacy: A 

Case Study of Korean Wave Boom. Andalas Journal of International 

Studies, 8(1), 39. doi:https://doi.org/10.25077/AJIS.8.1.31-42.2019 

White, C. L. (2015). Exploring The Role of Private-Sector Corporations in Public 

Diplomacy. Public Relations Inquiry, 4(3), 307. doi: 

10.1177/2046147X15614883 

Zhang, R., & Bi, N. C. (2019, Auguts). Do K-Pop Consumption and Direct 

Contact With Koreans Affect American Audiences' Perception on South 

Korea and Its Products? Asian Communication Research , 16(1), 75. 

doi:10.20879/acr.2019.16.1.73 

http://jurnal.unpad.ac.id/padjir/article/view/29391


156 

Sumber Tesis/Skripsi 

Dwitasari, K. S. (2019). Strategi Bisnis Perusahaan Hiburan Sebagai Instrumen 

Diplomasi (Studi Pada Perusahaan SM Entertainment Di Korea Selatan). 

Universitas Muhammadiyah Malang, Hubungan Internasional. Malang: 

Institutional Repository. Dipetik July 4, 2022, dari 

eprints.umm.ac.id/55083/9/bab%202.pdf 

Heldatantry, P. N. (2021). Strategi Sooman Entertainment (SM Entertainment) 

Sebagai Perusahaan Hiburan Dalam Mewujudkan Diplomasi Kebudayaan 

Korea Selatan Di Indonesia. Universitas Muhammadiyah Yogyakarta, 

Hubungan Internasional. Yogyakarta: etd.umy.ac.id. Dipetik Mei 5, 2022, 

dari https://etd.umy.ac.id/id/eprint/5864/ 

Hizfillah, D. (2014). Peran Hallyu Bagi Korea Selatan Dalam Hubungan 

Bilateral Korea Selatan-Indonesia. Universitas Islam Negeri Syarif 

Hidayatullah, Hubungan Internasional. Jakarta: repository.uinjkt.ac.id. 

Dipetik Mei 4, 2022, dari 

https://repository.uinjkt.ac.id/dspace/bitstream/123456789/39299/3/Dafi%

20Hifzillah-FISIP 

Kusuma, S. D. (2019). Strategi Bisnis Perusahaan Hiburan Sebagai Instrumen 

Diplomasi (Studi Pada Perusahaan SM Entertainment Di Korea Selatan). 

Universitan Muhammadiyah Malang, 29. 

Marchand, K. (2017). A Comparative Analysis of The American and South 

Korean Records Industries. Florida Atlantic University, College of 

Business . Boca Raton: Florida Atlantic University. Retrieved from 

https://fau.digital.flvc.org/islandora/object/fau%3A34567/datastream/OBJ/

view/Pop_Cultures__A_Comparative_Analysis_of_the_American_and_So

uth_Korean_Record_Industries.pdf 

Sipayo, R. C. (2020). Strategi SM Entertainment Dalam Mengembangkan New 

Culture Technology di Pasar China. Universitas Bosowa Makassar, 

Program Studi Ilmu Hubungan Internasional. Makassar: 

repository.unibos.ac.id. Dipetik Mei 20, 2022, dari 

https://repository.unibos.ac.id/xmlui/handle/123456789/238 

Valean, N. S. (2016/2017). Creative Industries In South Korea: The Korean Wave. 

Final Project Work, Jaume I University, Faculty of Legal and Economic 

Sciences, Spain. Retrieved June 14, 2022, from 

http://repositori.uji.es/xmlui/bitstream/handle/10234/169794/TFG_2017_

Valean_NicoletaStefany.pdf?sequence=1 

Sumber Website 

Agency, K. C. (n.d.). KOCCA Introduction: United States Office. Retrieved July 

27, 2022, from kocca.kr: https://www.kocca.kr/en/main.do

http://repositori.uji.es/xmlui/bitstream/handle/10234/169794/TFG_2017_Valean_NicoletaStefany.pdf?sequence=1
http://repositori.uji.es/xmlui/bitstream/handle/10234/169794/TFG_2017_Valean_NicoletaStefany.pdf?sequence=1


157 

 

Anon. (2020, October 22). Publised Materials: Global Hallyu Trends 

(Diagnosing The Present and Future of Hallyu Across The World. 

Retrieved July 27, 2022, from eng.kofice.or.kr: 

http://eng.kofice.or.kr/resource/resource_1.asp# 

Affairs, M. o. (n.d.). Overview. Retrieved September 6, 2022, from mofa.go.kr: 

https://www.mofa.go.kr/eng/wpge/m_5664/contents.do 

Affairs, M. O. (n.d.). Principal Goals and Directions of Korean Cultural 

Diplomacy and Related Policies. Retrieved September 6, 2022, from 

mofa.go.kr: 

https://www.mofa.go.kr/eng/brd/m_22723/view.do?seq=298757&srchFr=

&amp%3BsrchTo=&amp%3BsrchWord=&amp%3BsrchTp=&amp%3Bm

ulti_itm_seq=0&amp%3Bitm_seq_1=0&amp%3Bitm_seq_2=0&amp%3B

company_cd=&amp%3Bcompany_nm=&page=40&titleNm= 

Exchange, K. F. (2021). Hallyu Now: Hallyu Story With Statistics The US. 

Retrieved July 30, 2022, from eng.kofice.or.kr: 

http://eng.kofice.or.kr/data/HALLYU%20NOW_VOL42_ENG_PAGES_

FIN(3).pdf 

Fanbook. (n.d.). Fan Artworks Service. Retrieved June 30, 2022, from fanbook.me: 

https://www.fanbook.me/cscenter/introService 

JYP Audition Leader In Entertainment. (2022, July 3). JYP Entertainment 

Monthly Audition on July 3rd 2022 Registration Page Open. (JYP 

Entertainment) Retrieved July 17, 2022, from audition.jype.com: 

https://audition.jype.com/en/Board/Detail/135 

LYSN. (2019). Tune Into Your Personalized Community. Retrieved June 30, 2022, 

from lysn.com: http://www.lysn.com/en_US 

Macdonald, J. (2022, February 10). K-Dramas Expand Further Into Mainstream 

US Culture With Panel SXSW. (Forbes) Retrieved July 28, 2022, from 

forbes.com: https://www.forbes.com/sites/joanmacdonald/2022/02/10/k-

dramas-expand-further-into-mainstream-us-culture-with-panel-at-sxsw/ 

SM Culture & Contens. (t.thn.). About us. Dipetik June 22, 2022, dari 

global.smtowntravel.com: https://global.smtowntravel.com/about_us/ 

SM Culture & Contents. (n.d.). Company Introduction. Retrieved June 21, 2022, 

from smcultureandcontens.com: 

https://www.smcultureandcontents.com/ko/company/aboutus.asp 

SM Entertainment Group . (2020, April 27). Press Center: SuperM Starts Off The 

Future of Concerts With World 1st Online Only Concert! (L. Soo-Man, 

Producer, & SM Entertainment) Retrieved July 22, 2022, from 

http://eng.kofice.or.kr/resource/resource_1.asp


158 

smentertainment.com: 

https://www.smentertainment.com/PressCenter/Details/4367 

SM Entertainment Group . (2021, September 17). Press Center: Metaverse 

Girlgroup Aespa Reveals The P.O.S (Case Ver) Concept Clip of Their 1st 

Mini Album 'Savage'! (SM Entertainment) Retrieved July 18, 2022, from 

smentertainment.com: 

https://smentertainment.com/PressCenter/Details/7344 

SM Entertainment Group. (2008, August 14). Group Companies. (SM 

Entertainment) Retrieved July 20-23, 2022, from smentertainment.com: 

https://www.smentertainment.com/Overview/Affiliate 

SM Entertainment Group. (2016, January 27). Press Center: SM Executive 

Producer Lee Soo-man, Presents 5 New Projects in 2016 and a 

Sensational New Presentation Show Using Holograms and Graphics for 

The Fisrt Time in SM's New Boy Group "NCT" to Debut This Year. 

Retrieved June 28, 2022, from smentertainment.com: 

https://www.smentertainment.com/PressCenter?Page=45&SearchString=2

016 

SM Entertainment Group. (2018, December 31). Press Center: Chinese Big New 

Group WayV. Debut in January 2019 Confirmed! Retrieved July 6, 2022, 

from smentertainment.com: 

https://www.smentertainment.com/PressCenter/Details/2532 

SM Entertainment Group. (2019 , August 8). Press Center: SM & U.S Capito 

Music Group to Launch The New Global Project "SuperM". (L. Soo-Man, 

Producer, & SM Entertainment) Retrieved July 21, 2022, from 

smentertainment.com: 

https://www.smentertainment.com/PressCenter/Details/3377 

SM Entertainment Group. (2019, November 14). Press Center: Sooman Lee 

Producer, Will be Producing to The State-of-the-art K-Pop Stage Contents 

That Can be Enjoyed in 360 Degrees. (SM Entertainment) Retrieved July 

18, 2022, from smentertainment.com: 

https://www.smentertainment.com/PressCenter/Details/3782 

SM Entertainment Group. (2020, August 12). Press Center. Retrieved June 22, 

2022, from smentertainment.com: 

https://smentertainment.com/PressCenter/Details/4585 

SM Entertainment Group. (2020, December 28). Press Center: SMTOWN LIVE 

Online Concert, Free Worldwide Broadcast on Januart 1st! (SM 

Entertainment) Retrieved July 18, 2022, from smentertainment.com: 

https://www.smentertainment.com/PressCenter?SearchString=Culture+Hu

manity



159 

 

SM Entertainment Group. (2021, May 7). Press Center: SM Joins With Large 

American Production Company MGM to Lead K-Pop to Hollywood! (L. 

Soo-Man, Producer, & SM Entertainment) Retrieved July 21, 2022, from 

smentertainment.com: 

https://smentertainment.com/PressCenter/Details/6847 

SM Entertainment Group. (2021, May 7). Press Center: SM-Local Excitement to 

Announce The Joint Audition for MGM, A Major America Production 

Company! Retrieved July 6, 2022, from smentertainment.com: 

https://www.smentertainment.com/PressCenter/Details/6849 

SM Entertainment Group. (2021, June 24). SM Entertainment Signs MOU With 

KAIST For Metaverse Research. (L. S. Man, Producer, & SM 

Entertainment) Retrieved July 24, 2022, from smentertainment.com: 

https://www.smentertainment.com/PressCenter?Page=7&SearchString=S

MCU 

SM Entertainment Group. (2021, December 10). SMTOWN 2022: SMCU 

EXPRESS Start! (SM Entertainment) Retrieved July 24, 2022, from 

smentertainment.com: 

https://www.smentertainment.com/PressCenter?Page=2&SearchString=me

taverse 

SM Entertainment Group. (2022, June 10). Press Center: SM To Hold Global 

Audition '2022 Welcome To The Neo City'! Retrieved July 7, 2022, from 

smentertainment.com: 

https://www.smentertainment.com/PressCenter?Page=13 

SM Entertainment Group. (2022, January 4). SMTOWN Winter Album "2021 

Winter SMTOWN: SMCU EXPRESS" Sold Over 410.000 Copies! (SM 

Entertainment) Retrieved July 24, 2022, from smentertainment.com: 

https://www.smentertainment.com/PressCenter?Page=1&SearchString=me

taverse 

SM Entertainment Group. (n.d.). Business: Food&Beverage. (SM Entertainment) 

Retrieved July 24, 2022, from smentertainment.com: 

https://www.smentertainment.com/LifeStyle/Beverage 

SM Entertainment Group. (n.d.). Company Introduction. (L. S. Man, Producer, & 

SM Entertainment) Retrieved June 14, 2022, from smentertainment.com: 

smentertainment.com/Overview/Introduction 

SM Entertainment Group. (n.d.). Music: Global Music Producing System. 

Retrieved June 29, 2022, from smentertainment.com: 

https://www.smentertainment.com/Entertainment/Music 



160 

SM Entertainment Group. (n.d.). Overview-Group Companies. Retrieved June 21, 

2022, from smentertainment.com: 

https://www.smentertainment.com/Overview/Affiliate 

SM Entertainment Group. (n.d.). SM Applications. Retrieved July 1, 2022, from 

smentertainment.com: 

https://www.smentertainment.com/NewMedia/MobileApplications 

SM Global Shop. (n.d.). About Us. (SM Entertainment) Retrieved July 22, 2022, 

from smglobalshop.com: https://smglobalshop.com/pages/about-us 

SMTOWN. (n.d.). Musician: SM Entertainment NCT. Retrieved July 4, 2022, 

from smtown.com: https://www.smtown.com/artist/musician/10024 

SMTOWN. (n.d.). Musician: SM Entertainment NCT 127. Retrieved July 5, 2022, 

from smtown.com: https://www.smtown.com/artist/musician/10033 

SMTOWN. (n.d.). SMTOWN Audition. Retrieved June 20, 2022, from 

audition.smtown.com: https://audition.smtown.com/ 

York, K. C. (n.d.). Overview. Retrieved July 27, 2022, from koreanculture.org: 

https://www.koreanculture.org/about 

Sumber Artikel Internet 

A.P. (2015, August 2015). SM Entertainment Launches MV-Making "Everyshot" 

App. Retrieved June 30, 2022, from soompi.com: 

https://www.soompi.com/article/759713wpp/sm-entertainment-launches-

mv-making-everyshot-app 

Belmis, V. M. (2022, June 10). SM Entertainment Officially Announces 'Welcome 

To The NeoCity' Global Audition to Recruit New NCT Members. Retrieved 

July 21, 2022, from en.koreaportal.com: 

http://en.koreaportal.com/articles/53030/20220610/sm-entertainment-

officially-announces-welcome-neocity-global-audition-recruit-new.htm 

Cha, E. (2019, April 5). NCT 127 Signs Distribution Deal With U.S Label Capitol 

Music Group. Retrieved July 21, 2022, from soompi.com: 

https://www.soompi.com/article/1315218wpp/nct-127-signs-distribution-

deal-with-u-s-label-capitol-music-group 

Erianne. (2016, February 4). The Deal With Glocalizing: Just How Far Can SM 

Go With NCT? Retrieved July 4, 2022, from seoulbeats.com: 

https://seoulbeats.com/2016/02/the-deal-with-glocalizing-just-how-far-

can-sm-go-with-nct/ 

Eun, K. H. (2012, August 27). SM Entertainment and The Birth of The Hallyu. 

Retrieved June 14, 2022, from koreanjoongdaily.joins.com: 



161 

https://koreajoongangdaily.joins.com/2012/08/27/features/SM-Entertainment-and-

the-birth-of-the-Hallyu/2958487.html 

Eunbee, K. (2019, February 21). SM Entertainment to Open a New Office in 

Indonesia. Retrieved July 23, 2022, from news.sbs.co.kr: 

https://news.sbs.co.kr/news/endPage.do?news_id=N1005147009 

Hong, C. (2021, June 4). SM Entertainment and JYP Entertainment to Work 

Together on Global Mobile Platform. Retrieved July 21, 2022, from 

soompi.com: https://www.soompi.com/article/1473026wpp/sm-

entertainment-and-jyp-entertainment-to-work-together-on-global-mobile-

platform 

Huh, V. (2014, August 26). SM Entertainment Launchs Mobile Rhythm Game, 

SuperStar SMTown. Retrieved July 1, 2022, from koreabizwire.com: 

http://koreabizwire.com/sm-entertainment-launchs-mobile-rhythm-game-

superstar-smtown/17454 

Hyun, S. G. (2015, October 29). SM Entertainment to Launch Photo-Sharing App . 

Retrieved June 30, 2022, from kpopherald.koreaherald.com: 

https://kpopherald.koreaherald.com/view.php?ud=2015102916513807788

07_2 

Indonesia, C. (2020, September 22). Mengenal Konsep Unik NCT Sebelum Proyek 

2022: RESONANCE. Dipetik July 6, 2022, dari cnnindonesia.com: 

https://www.cnnindonesia.com/hiburan/20200922144056-227-

549437/mengenal-konsep-unik-nct-sebelum-proyek-2020-resonance/2 

Jin, K. K., & Sarah, C. (2020, August 26). With Live Music Dead, AR Has a 

Chance to Catch On. Retrieved July 19, 2022, from 

koreajoongdaily.joins.com: 

https://koreajoongangdaily.joins.com/2020/08/26/business/tech/AR-VR-

KPOP/20200826171400465.html 

Jung, W. H. (2016, February 23). S.M. Entertainment continues expansion with 

New Culture Technology. Retrieved June 16, 2022, from 

kpopherald.koreaherald.com: 

http://kpopherald.koreaherald.com/view.php?ud=20160223170743829394

5_2 

Kang, E. (2017, February 3). Here's What SM Entertainment's Digital Music 

Project SM STATION Looks Like Defined By Its Numbers. Retrieved June 

29, 2022, from soompi.com: 

https://www.soompi.com/article/945327wpp/heres-breakdown-sm-

entertainments-digital-music-project-sm-station-numbers-looks-like 

Kim, C. (2016, April 26). SM Entertainment Release New EDM Label ScreaM 

Records. Retrieved June 22, 2022, from soompi.com: 



162 

https://www.soompi.com/article/847713wpp/sm-entertainment-release-

new-edm-label-scream-records 

Kim, D. (2020, April 14). NCT Dream Announces Comeback + Plans For Future 

Activities Including Mark. Retrieved July 6, 2022, from soompi.com: 

https://www.soompi.com/article/1394115wpp/nct-dream-announces-

comeback-plans-for-future-activities-including-mark 

kim, U. (2020, August 3). SM Entertainment Receives 100 Billion Won Investment 

From Naver. Retrieved July 21, 2022, from soompi.com: 

https://www.soompi.com/article/1416726wpp/sm-entertainment-receives-

100-billion-won-investment-from-naver 

Larasati, D. A. (2022, April 7). SM Entertainment dan MGM Gelar Audisi untuk 

NCT Hollywood. Dipetik Mei 6, 2022, dari hot.detik.com: 

https://hot.detik.com/kpop/d-5561659/sm-entertainment-dan-mgm-gelar-

audisi-untuk-nct-hollywood 

Mendez, M. (2022, April 20). Coachella: OMG, Aespa's First Live U.S. Show 

Will Be At Coachella This Weekend. Retrieved July 28, 2022, from 

elite.com: https://www.elitedaily.com/entertainment/aespa-coachella-

2022-us-concert-debut 

Minji, L. (2020, October 28). SM Chief Lee Soo-man Talks About Online 

Concerts, Robots, Avatars in The Future for Kpop. Retrieved July 19, 

2022, from en.yna.co.kr: 

https://en.yna.co.kr/view/AEN20201028007900315 

News, Y. (2019, November 5). SM Entertainment Joins Hands With U.S 

Entertainment Agency. Retrieved July 21, 2022, from en.yna.co.kr: 

https://en.yna.co.kr/view/AEN20191105004100315 

Sebastian, K. (2021, November 21). The Second Korean Wave: K-Pop in America. 

Retrieved July 25, 2022, from spinditty.com: 

https://spinditty.com/genres/The-Second-Korean-

Wave#:~:text=As%20such%2C%20Koreans%20were%20swayed,Korean

%20pop%20groups%20and%20films. 

Staff, B. (2021, April 21). Billboard Express: The Rise of K-Pop in The US. 

Retrieved July 28, 2022, from billboard.com: 

https://www.billboard.com/music/music-news/billboard-explains-k-pop-

rise-9560408/ 

Sun-hee, L. (2016, July 27). Korea Out to Make Star-Studded Mobile Game The 

New Hallyu Hit. Retrieved July 1, 2022, from pulsenews.co.kr: 

https://pulsenews.co.kr/view.php?year=2016&no=537298



163 

 

Tenzin, C. (2020, November 8). Korean: Pop, Originality, Power. Retrieved July 

20, 2022, from harvardpolitics.com: https://harvardpolitics.com/korean-

pop/ 

Won, B. J. (2022, May 31). It's Not A Korean Song or a Korean Song, But K-Idol 

Those Who Turned The K-Pop Version Upside Down. Retrieved July 6, 

2022, from n.news.naver.com: 

https://n.news.naver.com/article/025/0003198651 

Young, H. D. (2018, May 3). SM Entertainment to Open New Culture Space 

"SMTown Museum" Friday. Dipetik June 23, 2022, dari 

thejakartapost.com: https://www.thejakartapost.com/life/2018/05/02/sm-

entertainment-to-open-new-culture-space-smtown-museum-friday.html 

 

 

 


	DAFTAR PUSTAKA

