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ABSTRAK 

 

DAMPAK WORD OF MOUTH DAN BRAND IMAGE PERUSAHAAN 

TERHADAP KEPUTUSAN PEMBELIAN TIKET SEMINAR DI  EGO 

GLOBAL ASIA EVENT ORGANIZER 

 

Oleh: 

Nicholas O’Neal Brandon 

NPM : 183112340450064 

 

Tujuan daripada penelitian ini ialah untuk mengetahui Pengaruh Word of Mouth 

dan Brand Image terhadap Keputusan Pembelian tiket seminar dan penelitian ini 

berlokasi di EGO Global Asia Event Organizer. Metode penelitian yang 

digunakan pada penelitian ini ialah Kualitatif Deskriptif dengan data primer 

adalah 30 responden kuisioner yang merupakan pembeli tiket seminar yang telah 

dilakukan oleh perusahaan EGO Global Asia Event Organizer lalu diolah 

menggunakan aplikasi SPSS dengan menggunakan uji kelayakan model, uji 

asumsi klasik serta uji regresi linier berganda. Pada penelitian ini ditemukan 

bahwa variabel Word of Mouth tidak berpengaruh secara signifikan terhadap 

pembelian tiket seminar. Sedangkan variabel Brand Image secara signifikan 

berpengaruh pada Keputusan pembelian tiket seminar di EGO Global Asia Event 

Organizer. 

 

Kata Kunci : Word of Mouth, Brand Image, Keputusan Pembelian, EGO 

Global Asia Event Organizer 
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ABSTRACT 

 

INFLUENCE OF WORD OF MOUTH AND CORPORATE BRAND IMAGE 

ON SEMINAR TICKET PURCHASE DECISIONS AT EGO GLOBAL ASIA 

EVENT ORGANIZER 

 

By : 

Nicholas O’Neal Brandon 

183112340450065 

 

The purpose of this study was to find out the Effect of Word of Mouth and Brand 

Image on seminar ticket purchase decisions and this research is located at EGO 

Global Asia Event Organizer. The research method used in this study is 

Qualitative Descriptive with primary data are 30 questionnaire respondents who 

are buyers of seminar tickets that have been conducted by ego global Asia Event 

Organizer company. then processed using the SPSS application using model 

feasibility tests, classical assumption tests and multiple linear regression tests. 

This study found that word of mouth variables had no significant effect on seminar 

ticket purchases. While the Brand Image variable significantly affects the decision 

to purchase seminar tickets at EGO Global Asia Event Organizer. 

 

Keywords : Word of Mouth, Brand Image, Purchasing Decision, EGO 

Global Asia Event Organizer 
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