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     ABSTRAK 

 

PENGARUH CITRA MEREK, KUALITAS PRODUK, DAN PERSEPSI 

HARGA TERHADAP KEPUTUSAN PEMBELIAN PRODUK OUTDOOR  

CONSINA OFFICIAL STORE DI KOTA DEPOK 

 

Oleh : 

 

Muhamad Irfan Hisyam Mauludin 

NPM : 183112340250262 

 

Tugas akhir dibawah bimbingan bapak Dr. Drs. Suadi Sapta Putra, M.Si.M. 

 

Tujuan dari penelitian ini adalah untuk menganalisis pengaruh Citra Merek, 

Kualitas Produk, Persepsi Harga terhadap Keputusan Pembelian Consina Official Store 

Kota Depok. Penelitian ini menggunakan metode kuantitatif dengan teknik 

pengumpulan data menggunakan kuesioner yang mengambil 100 responden sesuai 

dengan rumus Anderson. Penelitian ini menggunakan data primer dengan metode 

pengumpulan data menyebarkan kuesioner kepada  konsumen Consina Official Store 

Kota Depok. Data yang terkumpul dianalisis menggunakan teknik analisis data 

inferensial disertai analisis regresi linier berganda dan diolah menggunakan software 

Statistical Product and Service Solution versi 23. Hasil penelitian ini yang melihat dari 

analisis regresi linier berganda menyatakan bahwa, variable Citra merek( X1), Kualitas 

Produk (X2), dan variabel Persepsi Harga (X3) berpengaruh positif dan signifikan 

terhadap Keputusan Pembelian (Y).  

 

Kata Kunci  : Citra Merek, Kualitas Produk, Persepsi Harga dan Keputusan 

Pembelian 

 



        ABSTRACT 

 

THE EFFECT OF BRAND IMAGE, PRODUCT QUALITY, AND PRICE 

PERCEPTION ON PURCHASE DECISIONS FOR OUTDOOR CONSINA 

OFFICIAL STORE PRODUCTS IN DEPOK CITY 

By :  

Muhamad Irfan Hisyam Mauludin 

NPM : 183112340250262 

 

The final project under the guidance of  Mr. Dr. Drs. Suadi Sapta Putra, M.Si.M. 

 

    The purpose of this study was to analyze the effect of Brand Image, Product 

Quality, Price Perception on the Purchase Decision of Consina Official Store Depok 

City. This study uses quantitative methods with data collection techniques using a 

questionnaire that takes 100 respondents according to the Anderson formula. This 

study uses primary data with data collection methods distributing questionnaires to 

consumers Consina Official Store Depok City. The data collected were analyzed 

using inferential data analysis techniques with multiple linear regression analysis 

and processed using Statistical Product and Service Solution version 23 software. 

The results of this study which saw the multiple linear regression analysis stated that, 

the brand image variable (X1), product quality (X2), and price perception variable 

(X3) had a positive and significant effect on purchasing decisions (Y). and Price 

Perception variable (X3) has a positive and significant effect on Purchase Decision 

(Y). 

 

Keywords: Brand Image, Product Quality, Price Perception and Purchase Decision 
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