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ABSTRAK

PENGARUH PRESEPSI HARGA, KUALITAS PRODUK, DAN
KUALITAS PELAYANAN TERHADAP KEPUASAN PELANGGAN
WARUNG KOPI DOA IBU DI KOTA DEPOK

Oleh : Muhammad Fikri Nurdiansyah
NPM :183112340250527
Tugas Akhir ini dibawah bimbingan Dr. Drs. Suadi Sapta Putra, M,Si.M

Penelitian ini bertujuan untuk mengetahui pengaruh presepsi harga, kualitas
produk, dan kualitas pelayanan terhadap kepuasan pelanggan Warung kopi Doa
Ibu di Kota Depok. Populasi pada penelitian ini menggunakan tehnik random
sampling , yang mana populasi yang diambil berjumlah 100 orang dengan tingkat
signifikansi 95% dan standar deviasi [sebesar 25%. Penelitian ini menggunakan
data primer dengan metode pengumpulan data melalui kuesioner yang disebarkan
kepada 100 orang responden. Teknik analisis data dengan munggunakan analisis
regresi linear berganda dan menggunakan program Statistical Product and Service
Solution (SPSS) wversi 26.0. Hasill penelitian ‘menunjukkan bahwa harga
berpengaruh positif terhadap kepuasan pelanggan Warung kopi Doa Ibu di Kota
Depok. Kualitas produk berpengaruh positif terhadap kepuasan pelanggan
Warung kopi Doa Ibu di Kota Depok. Dan kualitas pelayanan berpengaruh positif
terhadap kepuasan pelanggan Warung kopi Doa Ibu di Kota Depok.

Kata kunci : Presepsi Harga, Kualitas Produk, Kualitas Pelayanan, dan

Kepuasan Pelanggan



ABSTRACT

THE EFFECT OF PRICE PERCEPTION, PRODUCT QUALITY, AND
QUALITY OF SERVICE ON CUSTOMER SATISFACTION OF DOA IBU
COFFE SHOP IN DEPOK CITY

By : Muhammad Fikri Nurdiansyah
NPM :183112340250527
Thesis, under supervised by Dr. Drs. Suadi Sapta Putra, M,Si.M

This study aims to determine the effect of price perception, product quality,
and service quality on customer satisfaction at Doa Ibu coffee shop in Depok City.
The population in this study used a random sampling technique, where the
population taken was 100 people with a significance level of 95% and a standard
deviation of 25%.S This study uses primary data with data collection methods
through questionnaires distributed to 100 respondents. The data analysis
technique uses multiple linear regression analysis and uses the Statistical Product
and Service Solution (SPSS) version 26.0 program. The results showed that the
price had a positive effect on customer satisfaction at the Doa Ibu coffee shop in
the city of Depok. Product quality has a positive effect on customer satisfaction at
Doa Ibu coffee Shop in Depok City. And the quality of service has a positive effect
on customer satisfaction at Doa Ibu coffee shop in Depok City.

Keywords: Price Perception, Product Quality, Service Quality, and Custumer

Satisfaction.
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