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ABSTRAK

PENGARUH BRAND IMAGE, KUALITAS PRODUK, PERSEPSI HARGA,
DAN PROMOSI TERHADAP MINAT BELI ULANG PRODUK FIESTA
PADA PRIMA FRESHMART DI JAKARTA SELATAN

Oleh : Annisa Nur Fathiyyah
NPM : 183112340250595
Tugas akhir, dibawah bimbingan Dr.Eddy Guridno, S.E., M.Si.M.

Riset ini memiliki tujuan untuk mengetahui Pengaruh Brand Image, Kualitas
Produk, Persepsi Harga dan Promosi Terhadap Minat Beli Ulang Produk Fiesta
Pada Prima Freshmart di Jakarta Selatan. Metode pengambilan sampel pada riset
ini memakai tehnik purposive sampling dimana jumlah populasi sebanyak 193
orang dengan jumlah sampel sebanyak 130 responden. Pada riset ini
menggunakan data primer dengan metode pengumpulan data dengan kuesioner
yang sudah disebarkan pada 193 responden. Hasil riset ini diproses serta dianalisis
dengan memakai analisis regresi linear berganda melalui program Statistical
Product and Service Solution (SPSS) tipe 22.0. Hasil riset menampilkan bahwa
Brand Image tidak berpengaruh secara positif dan signifikan terhadap Minat Beli
Ulang pada Prima Freshmart. Kualitas Produk berpengaruh secara positif dan
signifikan terhadap Minat Beli Ulang pada Prima Freshmart. Persepsi Harga
berpengaruh secara positif dan signifikan terhadap Minat Beli Ulang pada Prima
Freshmart. Promosi berpengaruh secara positif dan signifikan terhadap Minat Beli
Ulang pada Prima Freshmart.

kata kunci : Pengaruh Brand Image, Kualitas Produk, Persepsi Harga, Promosi
dan Minat Beli Ulang.



ABSTRACT

THE EFFECT OF BRAND IMAGE, PRODUCT QUALITY, PRICE
PERCEPTION, AND PROMOTION ON THE INTEREST TO BUY FIESTA
PRODUCTS AT PRIMA FRESHMART IN JAKARTA SELATAN

By > Annisa Nur Fathiyyah
NPM :183112340250595
Final project, under the guidance of Dr.Eddy Guridno, S.E., M.Si.M.

This research aims to determine the effect of brand image, product quality,
price perception and promotion on the intention to repurchase Fiesta products at
Prima Freshmart in South Jakarta. The sampling method in this research uses
purposive sampling technique where the total population is 194 people with a
total sample of 130 respondents. This research uses primary data with data
collection methods with questionnaires that have been distributed to 193
respondents. The results of this research are processed and analyzed using
multiple linear regression analysis through the Statistical Product and Service
Solution (SPSS) type 22.0 program. The results of the research show that Brand
Image does not have a positive and significant effect on Repurchase Interest at
Prima Freshmart. Product quality has a positive and significant effect on
Repurchase Interest at Prima Freshmart. Price Perception has a positive and
significant effect on Repurchase Interest at Prima Freshmart. Promotion has a
positive and significant effect on Repurchase Interest at Prima Freshmart.

Keywords : Effect of Brand Image,-Product Quality, Price Perception, Promotion
and Repurchase Interest.
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