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ABSTRAK 

 

PENGARUH CITA RASA,CITRA MEREK DAN HARGA TERHADAP 

MINAT BELI ULANG KONSUMEN PADA KELANTING SINGKONG 

YANTI DI DUSUN BARAS DESA KARANGMULYO KECAMATAN 

SUDIMORO KABUPATEN PACITAN 

 

Oleh :  

Insanu Mutakim 

Npm: 183112340240252 

Tugas akhir dibawah bimbingan Olivia Yolanda,S.E,.M.M 

. Penelitian ini bertujuan untuk menganalisis. Hasil penelitian dengan 

menggunakan data primer dalam bentuk kuesioner kepada 100 responden menunjukan 

hasil bahwa terdapat pengaruh positif dan signifikan antara cita rasa  dan minat beli 

ulang konsumen, terdapat pengaruh positif dan signifikan antara citra merek dan minat 

beli ulang konsumen terdapat pula pengaruh positif dan signifikan antara harga dan 

minat beli ulang konsumen Hal ini menunjukan bahwa cita rasa,citra merek dan 

semakin baik maka akan berpengaruh terhadap minat beli ulang konsumen yang lebih 

baik lagi. 

 

Kata kunci : cita rasa,citra merek ,harga, minat beli ulang konsumen 
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ABSTRACT 

 

THE EFFECT OF TASTE, BRAND IMAGE AND PRICES ON CONSUMER 

BUYING INTEREST AT KELANTING CASSAVA YANTI IN BARAS HAMLET, 

KARANGMULYO VILLAGE, SUDIMORO DISTRICT, PACITAN REGENCY 

 

By: 

Insanu Mutakim 

Npm: 183112340240252 

The Final Project Under Supervision of Olivia Yolanda, S.E,.M.M 

This study aims to analyze. The results of the study using primary data in 

the form of a questionnaire to 100 respondents showed the results that there was a 

positive and significant influence between taste and consumer repurchase interest, 

there was a positive and significant influence between brand image and consumer 

repurchase interest there was also a positive and significant influence between 

price and consumer repurchase interest This shows that the taste, brand image and 

the better it will affect the consumer's repurchase interest which is even better. 

 

Keywords: taste, brand image, price, consumer repurchase interest 
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