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ABSTRAK 

 
Nama : Ahmad Rahmat Ramdhani 

NPM 173112351650103 

Program Studi : Ilmu Komunikasi 

Konsentrasi : Jurnalistik 

Judul : Upaya Kanal Youtube “Bang Koboi” Dalam Meningkatkan 

Subscribe 

Kata Kunci Abstrak 

 Upaya Kanal Youtube 

Bang Koboi 

 Meningkatkan 

Subscribe 

Skripsi ini mengenai Upaya Kanal Youtube “Bang 

Koboi” Dalam Meningkatkan Subscribe. Keberadaan 

Youtube Bang Koboi yang baru lahir 2019 berada pada 

posisi ke 7 (Tujuh) diantara kanal Youtube otomotif 

lainnya. Sampai saat ini Subscribe yang telah diperoleh 

503 Ribu Subscribe. 

Masalah penelitian Youtube Bang Koboi adalah 

Kalah Pengalaman disbanding Youtube lainnya. Kalah 

dalam penguasaan Segmen Penonton, 

Rumusan Penelitian adalah Bagaimana Upaya 

Kanal Youtube Bang Koboi dalam meningkatkan 

Subscribe. Teori yang digunakan Teori Elektronik- 

Word Of Mouth (e-WOM) oleh Goyette (2010) 

dimensinya adalah Intensitas Ulasan, Kelayakan 

Pendapat, Konten. 

Penelitian menggunakan Penelitian Kualitatif 

Deskriptif. Teknik pengumpulan data yaitu 

Wawancara, dokumentasi. 

Hasil Penelitian yang didapat Intensitas Ulasan 

sudah berjalan dengan Baik terbukti subscribe 

mencapai 503 Ribu. Kelayakan Pendapat sudah 

berjalan namun belum maksimal pertukaran informasi 

sudah berjalan, namun isi video belum tampilnya 

tatacara, prosedur ikut Lelang. Konten sudah berjalan 

dengan baik, Judul menampilkan kalimat yang menarik 

penonton. 

Dosen Pembimbing Nursatyo., S.Sos., M.Si. 

Referensi Buku Referensi ; 15 Buku 

Jurnal hasil penelitian: 20 Jurnal 
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ABSTRACT 

 

Name : Ahmad Rahmat Ramdhani 

NPM 173112351650103 
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Concentration : Journalism 

 

Title : The Efforts of the "Bang Cowboi" Youtube Channel to Improve 

Subscribe 

 

Keyword Abstract 

The effort of the 

Youtube channel 

"Bang Cowboi" 

To Improve 

Subscribe 

This Skripsi is about The Efforts of the "Bang Cowboi" 

Youtube Channel to Improve Subscribe. The existence of 

the YouTube Bang Cowboy who was born in 2019 is in the 

7th (Seven) position among other automotive Youtube 

channels. So far, 503 thousand subscribers have obtained. 

The Research Problem of Youtube “Bang Cowboi” is 

that it loses experience compared to other Youtube. Lose 

in the control of the Audience Segment. 

The Research Formula is How the “Bang Cowboi” 

Youtube Channel Efforts to Increase Subscribe. 

The theory used is the Electronic-Word Of Mouth (e- 

WOM) Theory by Goyette (2010) whose dimensions are 

Intensity of Reviews, Feasibility of Opinion, Content. 

This research uses descriptive qualitative research. 

Data collection techniques are interviews, documentation. 

The results of the research obtained that the Intensity 

of Reviews has been going well, it is proven that 

subscribers have reached 503 thousand. The Eligibility of 

Opinion has been running, but the information exchange 

has not been maximized, but the contents of the video have 

not shown the procedures, procedures for participating in 

the Auction. The content has gone well, the title displays 
sentences that attract the audience. 

Supervisor Nursatyo., S.Sos., M.Si. 

Reference Reference Book : 15 Books 
Journal of research results : 20 Journal 
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