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ABSTRAK 

Hallyu atau disebut juga dengan Korean wave merupakan istilah yang digunakan untuk 
mengartikan budaya yang berasal dari Korea yang telah tersebar hingga ke mancanegara. 
Salah satu produk Hallyu yang menarik perhatian remaja adalah makanan Korea. Konten 
budaya yang mempromosikan makanan Korea biasa disebut Mukbang. Kepopuleran 
Mukbang membuat banyak orang khususnya para remaja mulai memiliki ketertarikan untuk 
mencoba dan membeli produk makanan Korea. Tujuan penelitian ini adalah untuk 
mengetahui apakah tayangan K-Mukbang mempengaruhi minat beli atas produk makanan 
Korea pada remaja di kota Kendari. Penelitian ini menggunakan pendekatan kualitatif 
dengan metode analisis deskriptif. Pengumpulan data dilakukan dengan wawancara 
mendalam dan observasi. Hasil penelitian menunjukkan bahwa tayangan K-Mukbang 
memiliki pengaruh dalam menambah minat beli atas produk makanan Korea pada remaja di 
kota Kendari. Tayangan K-Mukbang dalam menambah minat beli atas produk makanan 
Korea pada remaja di kota Kendari dipengaruhi oleh faktor budaya, faktor sosial, faktor 
pribadi dan faktor psikologis. Produk makanan Korea yang paling diminati oleh remaja di 
kota Kendari adalah bulgogi dan  ramyeon. 

Kata Kunci : K-Mukbang, Minat Beli, Makanan Korea  
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ABSTRACT 

Hallyu or also widely known as the Korean wave is a term which means the culture 

originating from Korea that has spread to foreign countries. One of the Hallyu products that 

attracts today's teenagers' attention is Korean food. The cultural contents that promote 

Korean food is usually called Mukbang. The popularity of Mukbang has made many people, 

especially teenagers, have an interest in trying and buying Korean food products. This study 

was aimed to determine whether K-Mukbang shows affect buying interest in Korean food 

products among teenagers in Kendari city. This study employed a qualitative approach with 

descriptive analysis method. The data was collected with in-depth interviews and 

observations. The results have shown that K-Mukbang shows have an influence in increasing 

buying interest in Korean food products among teenagers in Kendari city. The K-Mukbang 

shows in increasing buying interest in Korean food products among teenagers in Kendari 

city are affected by cultural factors, social factors, personal factors and psychological 

factors. Whereas, the Korean food products that are most demanded by teenagers in Kendari 

city are bulgogi and ramyeon. 

Keywords: K-Mukbang,  Purchase Interest, Korean Food 
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초록 

한류로 널리 알려진 한류는 한국에서 유래한 문화가 외국으로 퍼진 것을 의미하는 

용어이다. 요즘 청소년들의 관심을 끌리는 한류 상품 중 바로 한식이다. 한식을 

알리는 문화 콘텐츠는 보통 '먹방'이라고 부른다. 먹방의 인기가 많은 사람들 특히 

10 대들이 한국 음식을 시도하고 구매하는데 관심을 갖도록 만들었다. 이 연구는 

K-먹방이 Kendari 도시 청소년들의 한국 식품 구매 관심에 영향을 미치는지 

알아보기 위한 연구이다. 본 연구 데이터는 심층 인터뷰와 관찰을 통해 수집했다. 

K-먹방은 Kendari 도시 청소년들 사이에서 한국 식품에 대한 구매 관심이 

증가하는 것을 보여주는데 문화적, 사회적, 개인적, 심리적, 여러 개 요인에 의해 

영향을 받는다. 반면, Kendari 도시 청소년들이 가장 많이 찾는 한국 식품은 

'불고기'와 '라면'이다. 

키워드 : K-먹방, 구매 관심, 한국 음식  


