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ABSTRAK 

PENGARUH DAYA TARIK PERUSAHAAN, NIAT RUJUKAN KARYAWAN, DAN 

REPUTASI PERUSAHAAN TERHADAP NIAT MELAMAR PEKERJAAN PADA 

GENERASI Z: STUDI PADA MAHASISWA S1 MANAJEMEN ANGKATAN 2021 DI 

UNIVERSITAS NASIONAL 

 

Oleh:  

Nova Riandi 

NPM: 213402516221 

Tugas Akhir, dibawah bimbingan, Dr. E. Hasanudin,.S.E.,M.M 

 

Penelitian ini bertujuan untuk menganalisis pengaruh daya tarik perusahaan, niat rujukan 

karyawan, dan reputasi perusahaan terhadap niat melamar pekerjaan pada Generasi Z, dengan 

studi kasus pada mahasiswa S1 Manajemen Angkatan 2021 di Universitas Nasional. Latar 

belakang penelitian didasarkan pada dinamika pasar tenaga kerja yang semakin kompetitif serta 

karakteristik unik Generasi Z yang sangat memperhatikan nilai, reputasi, dan lingkungan kerja 

perusahaan. Penelitian ini menggunakan pendekatan kuantitatif dengan metode survei terhadap 

mahasiswa S1 Manajemen Angkatan 2021 sebagai responden. Data dianalisis menggunakan 

regresi linier berganda untuk menguji pengaruh simultan dari masing-masing variabel 

independen terhadap niat melamar pekerjaan. Hasil penelitian menunjukkan bahwa daya tarik 

perusahaan, niat rujukan karyawan, dan reputasi perusahaan berpengaruh positif dan signifikan 

baik secara simultan terhadap niat melamar pekerjaan pada Generasi Z. Temuan ini 

menegaskan pentingnya strategi employer branding, sistem rujukan karyawan, dan 

pengelolaan reputasi perusahaan dalam menarik minat calon pelamar dari Generasi Z. 

Penelitian ini diharapkan dapat menjadi referensi bagi perusahaan dalam merancang strategi 

rekrutmen yang lebih efektif serta memberikan kontribusi akademis dalam pengembangan ilmu 

manajemen sumber daya manusia. 

Kata kunci: daya tarik perusahaan, niat rujukan karyawan, reputasi perusahaan, niat melamar 

pekerjaan, Generasi Z. 
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ABSTRACT 

THE INFLUENCE OF COMPANY ATTRACTIVENESS, EMPLOYEE REFERRAL 

INTENTIONS, AND COMPANY REPUTATION ON JOB APPLICATION INTENTIONS 

IN GENERATION Z: A STUDY OF UNDERGRADUATE MANAGEMENT STUDENTS 

CLASS OF 2021 AT UNIVERSITAS NASIONAL 

 

By: Nova Riandi  

NPM: 213402516221 

Final Project, under the guidance of Dr. E. Hasanudin,.S.E.,M.M 

 

This study aims to analyze the effect of company attractiveness, employee referral intentions, 

and company reputation on job application intentions in Generation Z, with a case study of 

2021 undergraduate management students at National University. The background of the 

research is based on the dynamics of an increasingly competitive labor market and the unique 

characteristics of Generation Z who are very concerned about the value, reputation, and work 

environment of the company. This research uses a quantitative approach with a survey method 

of undergraduate management students in the Class of 2021 as respondents. The data were 

analyzed using multiple linear regression to test the simultaneous effects of each independent 

variable on job application intentions. The results showed that company attractiveness, 

employee referral intentions, and company reputation have a positive and significant effect 

simultaneously on the intention to apply for a job in Generation Z. This finding confirms the 

importance of employer branding strategy. These findings confirm the importance of employer 

branding strategies, employee referral systems, and corporate reputation management in 

attracting potential applicants from Generation Z. This research is expected to be a reference 

for companies in designing more effective recruitment strategies and to make an academic 

contribution to the development of human resource management science. 

Keywords: employer attractiveness, employee referral intention, employer reputation, job 

application intention, Generation Z.  
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