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ABSTRAK

PENGARUH PERSEPSI HARGA, KUALITAS PRODUK, LOKASI DAN
BRAND AWARENESS TERHADAP KEPUASAN PELANGGAN PADA
WARKOP PAIJO CABANG MERUYUNG

Yoshua Allen Marihot Sipahutar
183112340250205
Dosen Pembimbing Tugas Akhir ; Prof. Dr. Andini Nurwulandari, S.E., M.M.

Penelitian tujuannya mengetahui dan menganalisis pengaruh persepsi harga,
kualitas produk, Lokasi dan brand awareness, terhadap kepuasan pelanggan pada
warkop paijo cabang meruyung. Kepuasan pelanggan adalah faktor penting untuk
mempertahankan loyalitas pelanggan, khususnya padabisnis kuliner yang semakin
kompetitif. Pendekatan kuantitatif diterapkan dalam penelitian ini melalui metode
survei. Contoh studi berjumlah 100 responden yang merupakan pelanggan warkop
paijo, dipilih dengan cara purposive sampling. Data diambil melalui daftar
pertanyaan berskala interval memakai skala Likert, dan dianalisis dengan regresi
linear berganda mengukur dampak masing-masing variabel independen terhadap
variabel dependen. Hasil pengkajian - membuktikan jika persepsi harga, kualitas
produk, Lokasi, dan brand awareness memberikan' dampak positif dan penting
terhadap kepuasan pelanggan pada warkop paijo cabang meruyung, dari keempat
variable tersebut, kualitas produk memiliki pengaruh paling dominan dalam
meningkatkan kepuasan pelanggan.

Kata kunci Persepsi harga, kualitas produk, lokasi, brand awareness, kepuasan

pelanggan.
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ABSTRAK

THE EFFECT OF PRICE PERCEPTION, PRODUCT QUALITY, LOCATION
AND BRAND AWARENESS ON CUSTOMER SATISFACTION AT WARKOP
PAIJO, MERUYUNG BRANCH

Yoshua Allen Marihot Sipahutar
183112340250205
Dosen Pembimbing Tugas Akhir ; Prof. Dr. Andini Nurwulandari, S.E., M.M.

This research goals to determine and analyze the influence of price perception,
product quality, location, and brand awareness on customer satisfaction at the
Meruyung branch of Warkop Paijo. Customer satisfaction is a crucial factor in
maintaining customer- loyalty, especially in the increasingly competitive culinary
industry. A quantitative approach was applied through a survey method. A sample
of 100 Warkop Paijo customers was selected using purposive sampling.
Information was obtained using an interval questionnaire with a Likert scale and
analyzed via multiple linear regression to ascertain the effect of each independent
variable on the dependent variable. The study's findings suggest that price
perception, product quality, location, and brand awareness positively affect
customer satisfaction. at Warkop Paijo's Meruyung branch. Notably, product

quality serves as the foremost contributor to improved customer satisfaction.

Keywords: Price perception, product quality, location, brand awareness, customer

satisfaction.
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