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ABSTRAK

PENGARUH CONTENT MARKETING, ONLINE CUSTOMER REVIEW DAN
INFLUENCER MARKETING TERHADAP KEPUTUSAN PEMBELIAN
LIPSTIK WARDAH GLASTING LIQUID LIP PADA MEDIA SOSIAL
TIKTOK DI JAKARTA SELATAN

Oleh:

Putriani Sefti Ekasari

NPM: 213402516009

Tugas Akhir ini dibawah bimbingan Ibu Dr. Resti Hardini S.E., M.Si.

Tujuan penelitian ini untuk menganlisis pengaruh Content Marketing, Online
Customer Review, dan Influencer Marketing terhadap keputusan pembelian lipstik
Wardah Glasting Liquid Lip pada media sosial Tiktok di Jakarta Selatan. Penelitian
ini menggunkan data kuantitatif dengan sumber data primer melalui kuesioner
kepada 96 responden yang Minimal sudah melakukan pembelian lipstik wardah
Glasting Liquid Lip 1 kali pembelian di media sosial Tiktok. Metode analisis data
menggunakan analisis inferensial dengan regresi linier berganda dan menggunakan
program Statistical Product and Service Solution (SPSS) versi 23.

Penelitian ini menemukan bahwa variabel Content Marketing (X1), Online Customer
Review (X2), dan Influencer Marketing (X3) berpengaruh positif dan signifikan
terhadap Keputusan Pembelian (Y). Hasil penelitian ini diharapkan mampu
menjadikan pertimbangan bagi Lipstik Wardah Glasting Liquid Lip untuk
memperhatikan faktor-faktor lain dalam Content Marketing, Online Customer
Review, dan Influencer Marketing untuk meningkatkan keputusan pembelian.

Kata kunci: Content Marketing, Online Customer Review, Influencer
Marketing, dan Keputusan Pembelian



ABSTRACT

THE INFLUENCE OF CONTENT MARKETING, ONLINE CUSTOMER
REVIEW, AND INFLUENCER MARKETING ON PURCHASE DECISIONS
OF WARDAH GLASTING LIQUID LIP LIPSTICK ON TIKTOK SOCIAL
MEDIA IN SOUTH JAKARTA

By:

Putriani Sefti Ekasari

NPM: 213402516009

This final project under the guidance of Dr. Resti Hardini S.E., M.Si.

The purpose of this study is to analyze the influence of Content Marketing, Online
Customer Reviews, and Influencer Marketing on purchasing decisions for Wardah
Glasting Liquid Lip lipstick on TikTok social media in South Jakarta. This study uses
quantitative data with primary data sources through questionnaires to 96
respondents who have purchased Wardah Glasting Liquid Lip lipstick at least once
on TikTok social media. The data analysis method uses inferential analysis with
multiple linear regression and uses the Statistical Product and Service Solution
(SPSS) program version 23.

This study found that the variables Content Marketing (X1), Online Customer Review
(X2), and Influencer Marketing (X3) have a positive and significant influence on
Purchasing Decisions (Y). The results of this study are expected to be able to provide
considerations for Wardah Glasting Liquid Lipstick to pay attention to other factors
in Content Marketing, Online Customer Review, and Influencer Marketing to
improve purchasing decisions.

Keywords: Content Marketing, Online Customer Review, Influencer Marketing
and Purchasin Decisions.
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