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ABSTRAK

PENGARUH LITERASI KEUANGAN DAN MOTIVASI
INVESTASI TERHADAP MINAT INVESTASI
CRYPTOCURRENCY DENGAN SOCIAL MEDIA

INFLUENCER SEBAGAI VARIABEL
MODERASI PADA GENERASI
MILENIAL DI JAKARTA

Oleh :

Asma Santi Fauth

NPM : 213402516379

Tugas akhir, dibawah bimbingan Dr. Elwisam, S.E., M.M

Penelitian ini bertujuan untuk menganalisis pengaruh Literasi Keuangan dan
Motivasi Investasi terhadap Minat Investasi Cryptocurrency, dengan Social Media
Influencer sebagai variabel moderasi pada Generasi Milenial di Jakarta. Penelitian
menggunakan data primer dari 100 responden milenial yang diperoleh melalui
kuesioner dan dianalisis dengan metode Partial Least Square (PLS) menggunakan
aplikasi WarpPLS 8.0. Hasil menunjukkan bahwa Literasi Keuangan (X1),
Motivasi Investasi (X2), dan Social Media Influencer (Z) berpengaruh positif dan
signifikan terhadap Minat Investasi (Y). Namun, peran Social Media Influencer
sebagai variabel moderasi tidak signifikan. ‘Temuan ini diharapkan dapat
memberikan implikasi strategis bagi edukasi keuangan dan pemasaran investasi

yang lebih relevan bagi generasi milenial.

Kata Kunci: Literasi Keuangan, Motivasi Investasi, Social Media Influencer,

Minat Investasi.



ABSTRACK

THE INFLUENCE OF FINANCIAL LITERACY AND INVESTMENT
MOTIVATION ON CRYPTOCURRENCY INVESTMENT INTEREST
WITH SOCIAL MEDIA INFLUENCER AS A MODERATING VARIABLE
AMONG MILLENNIALS IN JAKARTA

By:

Asma Santi Fauth

Student ID: 213402516379

Fial Project, under the supervision of Dr. Elwisam, S.E., M.M.

This study aims to examine the influence of Financial Literacy and Investment
Motivation on Cryptocurrency Investment Interest, with Social Media Influencer as
a moderating variable among Millennial respondents in Jakarta. Primary data
were collected from 100 millennial participants through a structured questionnaire
and analyzed using the Partial Least Squares (PLS) approach with the assistance
of WarpPLS 8.0 software. The results indicate that Financial Literacy (X1),
Investment Motivation (X2), and Social Media Influencer (Z) have a positive and
significant effect on Investment Interest (Y). However, the moderating role of Social
Media Influencer in the relationship between the independent variables and
investment interest was found to be statistically insignificant. These findings are
expected to provide strategic insights for emhancing financial education and

investment marketing initiatives targeted at the millennial demographic.

Keywords: Financial Literacy, Investment Motivation, Social Media Influencer,

Investment Interest.
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