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ABSTRAK 

 

Video konferensi merupakan solusi pertemuan jarak jauh yang memungkinkan 

komunikasi dan interaksi melalui suara dan video antara lebih dari satu orang. 

Dengan hadirnya layanan video konferensi dalam aplikasi Google Meet, pengguna 

memiliki kemampuan untuk bertemu secara virtual dengan hingga 500 orang secara 

daring. Layanan ini telah banyak dimanfaatkan oleh berbagai instansi pemerintah, 

lembaga swasta, serta sektor pendidikan. Melihat maraknya penggunaan aplikasi 

ini, dilakukan penelitian untuk mengukur tingkat kepuasan pengguna Google Meet 

menggunakan metode Technology Acceptance Model (TAM) dan End User 

Computing Satisfaction (EUCS). Penelitian ini melibatkan penyebaran kuesioner 

kepada 100 pengguna Google Meet yang dijadikan responden, dari mana dihasilkan 

delapan hipotesis berdasarkan integrasi variabel dari model TAM dan EUCS. 

Hasil analisis menunjukkan bahwa dalam metode TAM, variabel Perceived 

Usefulness memiliki pengaruh terhadap Attitude Toward Using, sementara 

Perceived Ease of Use juga berpengaruh terhadap Attitude Toward Using. Selain 

itu, Attitude Toward Using berkontribusi terhadap Satisfaction. Sedangkan dalam 

konteks metode EUCS, variabel Content, Accuracy, Format, Ease of Use, dan 

Timeliness semuanya berpengaruh terhadap Attitude Toward Using.Dari temuan 

ini, dapat disimpulkan bahwa tingkat kepuasan pengguna aplikasi Google Meet 

mencapai 98,66%, yang dapat digolongkan sebagai "Sangat Puas". 

 

Kata kunci: Video Conference, TAM, EUCS, Kepuasan pengguna. 
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 ABSTRACT 

 

Video conferencing is a remote meeting solution that allows communication 

and interaction via voice and video between more than one person. With the 

presence of video conferencing services in the Google Meet application, users have 

the ability to meet virtually with up to 500 people online. This service has been 

widely used by various government agencies, private institutions and the education 

sector. Seeing the widespread use of this application, research was conducted to 

measure the level of satisfaction of Google Meet users using the Technology 

Acceptance Model (TAM) and End User Computing Satisfaction (EUCS) methods. 

This research involved distributing questionnaires to 100 Google Meet users who 

were used as respondents, from which eight hypotheses were generated based on 

the integration of variables from the TAM and EUCS models.  

The results of the analysis show that in the TAM method, the Perceived 

Usefulness variable has an influence on Attitude Toward Using, while Perceived 

Ease of Use also influences Attitude Toward Using. In addition, Attitude Toward 

Using contributes to Satisfaction. Meanwhile, in the context of the EUCS method, 

the variables Content, Accuracy, Format, Ease of Use, and Timeliness all influence 

Attitude Toward Using. From these findings, it can be concluded that the 

satisfaction level of Google Meet application users reaches 98.66%, which can be 

classified as "Very Satisfied". 

 

Keywords: Video Conference, TAM, EUCS, User satisfaction. 
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