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ABSTRAK

Penelitian ini menganalisis data penjualan bulanan Kedai Kopi Mukukita
selama 22 bulan dengan menggunakan model ARIMA (Autoregressive Integrated
Moving Average) untuk meramalkan permintaan kopi di masa depan. Proses

analisis dir akan uji ADF

stasioner pada
ARIMA yang
r signifikan dan
menghasilk an setiap bulan,
dengan est 2024. Akurasi
model diuk Error) dengan
nilai 31,65

dashboard

an. Selain itu,
| analisis dan
memantau pengambilan
keputusan s g berharga bagi
pengelolaa : adi dasar untuk

penelitian |

Kata Kunc ma : : ata, Dashboard
Interaktif.
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ABSTRACT

This study analyzes monthly sales data of Mukukita Coffee Shop for 22
months using ARIMA (Autoregressive Integrated Moving Average) model to
forecast future coffee demand. The analysis process begins with testing the
stationarity of the data using the ADF (Augmented Dickey-Fuller) test, which shows
that the data is not stationary at level () but becomes stationary after differencing.
The identified ARIMA model is ARIMA (1,2,0), which shows significant parameters
and produces sales predictions that show an increasing trend every month, with
estimated sales reaching 138 cups for November 2024. The accuracy of the model
was measured using MAPE (Mean Ahsolute Percentage Error) with a value of
31.65%, indicating the model is good enough for forecasting. In addition, an
interactive dashboard was designed to\visualize the analysis results and monitor
sales data, which can assist,management in strategic decision-making. The results
of this study provide valuable insights [for sales management at Mukukita Coffee
Shop and can be the basis for further-research in the ficld of sales forecasting.

Keywords: Sales Forecasting, ARIMA Model, Data Analysis, Interactive
Dashboard.
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