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ABSTRAK

PENGARUH FOOD VLOGGER DAN PROMOSI TERHADAP
PEMBELIAN BERULANG DI RESTORAN ALL YOU CAN EAT (AYCE)
SHABU HACHI LEBAK BULUS

Oleh

Rasya Agnela Sumadji

NPM 213404516062

Tugas akhir dibawah bimbingan Gagih Pradini, S.Par., M.M

Tujuan dari penelitian ini adalah untuk mengetahui bagaimana food viogger dan
promosi mempengaruhi frekuensi pembelian berulang di restoran al/ you can eat
Shabu Hachi Lebak Bulus. Food viogger (X1) dan/promosi (X2) merupakan
variabel independen dan pembelian berulang (Y) merupakan variabel dependen.
Data dikumpulkan melalui survei yang disampaikan melalui Google Form yang
terdiri dari 97 responden yang menjawab. Hasilnya menunjukkan bahwa food
viogger dan promosi memiliki pengaruh yang signifikan terhadap pembelian
berulang. Data yang diperoleh dianalisis menggunakan program SPSS. Data
penelitian menunjukkan bahwa promosi (X2) memberi pengaruh yang lebih besar
daripada food viogger (X1). Hasil ini menunjukkan betapa pentingnya promosi
untuk mendorong pelanggan membeli kembali produk ke restoran all you can eat

Shabu Hachi Lebak Bulus.

Kata Kunci : Food viogger, Promosi, Pembelian Berulang



ABSTRACT

THE INFLUENCE OF FOOD VLOGGERS AND PROMOTIONS ON
REPEAT PURCHASES AT ALL YOU CAN EAT (AYCE) SHABU HACHI
RESTAURANT, LEBAK BULUS

By

Rasya Agnela Sumadji

NPM 213404516062

Final Project under the guidance of Gagih Pradini, S.Par.,, M.M

The purpose of this study was to determine how food vloggers and promotions affect
the frequency of repeat purchases at the Shabu Hachi Lebak Bulus all you can eat
restaurant. Food vlioggers (X1) and promotions (X2) are independent variables and
repeat purchases (Y) are dependent variables. Data were collected through a survey
submitted via Google Form consisting of 97 respondents who answered. The results
showed that food vloggers and promotions had a significant influence on repeat
purchases. The data obtained were analyzed using the SPSS program. The research
data showed that promotions (X2) had a greater influence than food vioggers (X1).
These results show how important. promotions are to encourage customers to

repurchase products to the Shabu Hachi Lebak Bulus all you can eat restaurant.

Keywords : Food vlogger, Promotion, Repeat Purchase
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