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ABSTRAK 

Nama : Laila Mafuzhia 

Program Studi : Ilmu Komunikasi 

Judul : Komunikasi Interpersonal dalam Berinteraksi Sesama Mutual 

  Fans K-Pop Boygroup Virtual PLAVE (PLLI) di Media 

  Sosial X 

 

Komunikasi interpersonal dalam interaksi sesama mutual fans K-Pop di media 

sosial menjadi fenomena menarik yang mencerminkan dinamika hubungan sosial 

di era digital. Penelitian ini bertujuan untuk menganalisis bagaimana komunikasi 

interpersonal terjadi di antara para penggemar boygroup virtual PLAVE (PLLI) 

melalui platform media sosial X. Dengan memahami interaksi ini, penelitian ini 

berupaya mengungkap bagaimana konsep diri, tindakan, dan makna yang 

dikonstruksi dalam komunikasi di komunitas daring. Penelitian ini menggunakan 

pendekatan kualitatif dengan metode analisis deskriptif. Pengumpulan data 

dilakukan melalui wawancara dengan key informan dan informan pendukung, 

dokumentasi, observasi partisipan, serta studi pustaka. Analisis penelitian ini 

mengacu pada Teori Interaksi Simbolik dari Blumer, yang menjelaskan bagaimana 

individu menciptakan makna melalui interaksi simbolik dalam lingkungan 

sosialnya. Hasil penelitian menunjukkan bahwa komunikasi interpersonal di antara 

mutual fans PLLI tidak hanya berfungsi sebagai sarana berbagi informasi, tetapi 

juga membangun kedekatan emosional, solidaritas, serta menciptakan identitas 

kolektif dalam fandom. Selain itu, fanbase @Pllibase berperan sebagai fasilitator 

dalam memperkuat interaksi sosial antaranggota komunitas. Komunikasi yang 

terjadi di dalamnya mencerminkan makna yang dikonstruksi secara kolektif 

berdasarkan pengalaman dan nilai yang dibangun dalam komunitas daring ini. 

 

Kata Kunci: Komunikasi Interpersonal Sesama Mutual Fans, Interaksi Simbolik 

Fans K-Pop, Virtual Grup K-POP PLAVE, Fandom PLLI, Media Sosial X. 
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ABSTRACT 

Name : Laila Mafuzhia 

Study Program : Communication Science 

Title : Interpersonal Communication in Interacting with Mutual 

K-POP Fans of The Virtual K-Pop Boygroup PLAVE (PLLI) 

on Social Media X 

 

Interpersonal communication in the interaction of mutual K-Pop fans on social 

media is an interesting phenomenon that reflects the dynamics of social 

relationships in the digital era. This research aims to analyze how interpersonal 

communication occurs among fans of the virtual boy group PLAVE (PLLI) through 

the social media platform X. By understanding these interactions, this research 

seeks to uncover how self-concepts, actions, and meanings are constructed in 

communication. By understanding these interactions, this research seeks to uncover 

how self-concepts, actions, and meanings are constructed in communication in 

online communities. This research uses a qualitative approach with a descriptive 

analysis method. Data were collected through interviews with key informants and 

supporting informants, documentation, participant observation, and literature 

study. This research analysis refers to Blumer's Symbolic Interaction Theory, which 

explains how individuals create meaning through symbolic interactions in their 

social environment. The results showed that interpersonal communication among 

PLLI mutual fans not only functions as a means of sharing information, but also 

builds emotional closeness, solidarity, and creates a collective identity in the 

fandom. In addition, the @Pllibase fanbase acts as a facilitator in strengthening 

social interactions between community members. The communication that occurs 

in it reflects the meaning that is constructed collectively based on the experiences 

and values built in this online community. 

 

Keywords Interpersonal Communication among Mutual Fans, Symbolic 

Interaction of K-Pop Fans, Virtual K-POP Group PLAVE, PLLI Fandom, Social 

Media X. 
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