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ABSTRAK

Pengaruh Atraksi Wisata, Motivasi Wisatawan, dan Direct Marketing
Terhadap Keputusan Berkunjung Pada Objek Wisata D’kandang Amazing
Farm Depok

Oleh:

Alisya Nur Insani

213404516023

Tugas Akhir ini dibimbing oleh Anisa Putri Kusumaningrum, S.St.Par., M.M.

Penelitian ini mengkaji mengenai bagaimana keputusan berkunjung ke destinasi
wisata D’Kandang Amazing Farm Depok dipengaruhi oleh atraksi wisata, motivasi
wisatawan, dan direct marketing. Maksud dari penelitian ini untuk menginvestigasi
sejauh mana atraksi wisata, motivasi wisatawan, dan direct marketing berpengaruh
signifikan terhadap keputusan pengunjung untuk mengunjungi D’Kandang
Amazing Farm. Dalam keberlangsungan ini melibatkan 100 responden pengunjung
D’Kandang Amazing Farm. Pengumpulan data dilakukan secara kuantitatif melalui
penggunaan kuesioner, dan hasilnya dievaluasi dengan bantuan Statistical Package
for Social Sciences (SPSS"Versi 25). Dalam penelitian ini, digunakan metode
probabilitas sampling dan dilakukan analisis _deskriptif serta analisis inferensial
melalui regresi linier berganda. Hasil penelitian menunjukkan bahwa keputusan
untuk mengunjungi D’Kandang Amazing Farm dipengaruhi secara positif dan
relevan oleh atraksi wisata, motivasi wisatawan, dan direct marketing secara
simultan.

Kata Kunci: Atraksi Wisata, Motivasi Wisatawan, Direct Markrting,
Keputusan Berkunjung



ABSTRACT

The Influence of Tourist Attractions, Tourist Motivation, and Direct Marketing

on Visit Decisions at D ’kandang Amazing Farm Depok Tourist Attraction

By:
Alisya Nur Insani
213404516023

This Final Project was supervised by Anisa Putri Kusumaningrum, S.St.Par., M.M.

This study examines the influence of tourist attractions, tourist motivation, and
direct marketing on visit decisions at the D’Kandang Amazing Farm tourist
destination in Depok. The purpose of this research is to determine whether tourist
attractions, tourist motivation, and direct marketing have a significant impact on
visit decisions at D’Kandang Amazing Farm. The study involved 100 respondents
who were visitors to D’Kandang Amazing Farm. It employed a quantitative
research method, with data collected through guestionnaires and analyzed using
the SPSS (Statistical Package for.Social Sciences) software version 25. The
sampling technique used in this study was probability sampling. The data were
analyzed using descriptive. and inferential analyses through multiple linear
regression. The results indicate that tourist attractions, tourist motivation, and
direct marketing collectively have a positive and significant influence on visit
decisions at D’Kandang Amazing Farm in Depok.

Keywords: Tourist Attractions, Tourist Motivation, Direct Marketing, Visiting

Decisions
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