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ABSTRAK 

Nama : Mutiara Larasati 

Judul : “Makna Red Notice Dalam Konten ‘Nongki Asyik By 

Divhubinter’ Pada Instagram @divhubinterpolriofficial 

Mabes Polri (Semiotika Roland Barthes)". 

Dosen Pembimbing : Yudha Pradhana, S.I.Kom, M.Si 

Era digital mengubah pola komunikasi, termasuk di kepolisian. Divhubinter Mabes 

Polri memanfaatkan Instagram untuk menyebarkan informasi, salah satunya terkait 

Red Notice. Penelitian ini menganalisis makna Red Notice di akun 

@divhubinterpolriofficial menggunakan semiotika Roland Barthes. Dengan 

metode kualitatif, penelitian meneliti makna denotatif, konotatif, dan mitos dalam 

unggahan Red Notice. Hasilnya, konten ini tidak hanya sebagai komunikasi resmi, 

tetapi juga membentuk persepsi publik tentang buronan internasional dan peran 

Interpol. Secara denotatif, unggahan menyajikan fakta; konotatifnya, elemen visual 

memperkuat kesan ancaman global; sedangkan secara mitos, Red Notice dipersepsi 

sebagai alat utama menangkap buronan, meski Interpol hanya fasilitator ekstradisi. 

Penelitian ini menyimpulkan bahwa strategi komunikasi Divhubinter Polri 

memengaruhi pemahaman publik tentang Red Notice. Diperlukan optimalisasi 

penyampaian informasi yang lebih edukatif dan interaktif agar pesan lebih akurat 

dan mudah dipahami. 

 

Kata Kunci: Red Notice, Instagram, Semiotika Roland Barthes, Divhubinter 

Polri 
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ABSTRACT 

Name : Mutiara Larasati 

Title  : "The Meaning of Red Notice in the Content 'Nongki Asyik 

By Divhubinter' on Instagram @divhubinterpolriofficial 

Mabes Polri (Roland Barthes' Semiotics)". 

 

Supervisor  : Yudha Pradhana, S.I.Kom, M.Si 

The digital era has transformed communication patterns, including in law 

enforcement. The International Relations Division (Divhubinter) of the Indonesian 

National Police (Mabes Polri) utilizes Instagram to disseminate information, 

including about Red Notice. This study analyzes the meaning of Red Notice in the 

@divhubinterpolriofficial account using Roland Barthes' semiotic approach. Using 

a qualitative method, the research examines the denotative, connotative, and 

mythical meanings in Red Notice posts. The findings indicate that this content 

serves not only as official police communication but also shapes public perceptions 

of international fugitives and Interpol’s role. Denotatively, the posts present factual 

information; connotatively, visual elements reinforce the impression of a global 

threat; while at the mythical level, Red Notice is perceived as the primary tool for 

capturing fugitives, even though Interpol merely acts as a facilitator in extradition 

processes. This study concludes that Divhubinter Polri’s digital communication 

strategy influences public understanding of Red Notice. Therefore, optimizing the 

delivery of more educational and interactive information is necessary to ensure 

messages are more accurate and easily understood. 

Keywords: Red Notice, Instagram, Semiotika Roland Barthes, Divhubinter Polri 
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