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ABSTRAK 

 

Penelitian ini bertujuan untuk menganalisis penerapan etika komunikasi di 

Instagram pada siswi SMA Muhammadiyah 2 Cipondoh, Tangerang dengan 

mengidentifikasi bagaimana siswa menggunakan Instagram, berinteraksi di 

Instagram, dan melihat jenis konten yang mereka bagikan. Penelitian ini 

menggunakan teori etika komunikasi digital Charles Ess. Penelitian ini 

menggunakan pendekatan kualitatif dengan metode deskriptif. Data dikumpulkan 

melalui wawancara mendalam, observasi non-partisipatif, dan analisis dokumen. 

Hasil penelitian menunjukkan bahwa pemahaman dan penerapan etika komunikasi 

di Instagram oleh siswi kelas X-2 SMA Muhammadiyah 2 Cipondoh masih 

beragam. Beberapa siswi telah menunjukkan pemahaman dan penerapan etika 

komunikasi yang baik, namun di sisi lain, masih ada siswi yang perlu meningkatkan 

pemahaman dan penerapan etika komunikasi di Instagram. Pemahaman dan 

penerapan etika komunikasi di Instagram oleh siswi kelas X-2 SMA 

Muhammadiyah 2 Cipondoh masih perlu ditingkatkan. Sekolah dan orang tua perlu 

terus bekerja sama untuk memberikan pendidikan dan bimbingan kepada siswi 

tentang pentingnya beretika di dunia maya, khususnya di Instagram. 

 

Kata Kunci: Etika komunikasi, Instagram, media sosial, remaja, etika komunikasi 

digital Charles Ess. 
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ABSTRACT 

 

This study aims to analyze the application of communication ethics on Instagram 

among female students of Muhammadiyah 2 Cipondoh High School, Tangerang by 

identifying how students use Instagram, interact on Instagram, and see the types of 

content they share. This study uses Charles Ess digital communication ethics 

theory. This study uses a qualitative approach with a descriptive method. Data were 

collected through in-depth interviews, non-participatory observation, and 

document analysis. The results showed that the understanding and application of 

communication ethics on Instagram by female students of class X-2 of 

Muhammadiyah 2 Cipondoh High School were still varied. Some students have 

shown a good understanding and application of communication ethics, but on the 

other hand, there are still students who need to improve their understanding and 

application of communication ethics on Instagram. The understanding and 

application of communication ethics on Instagram by female students of class X-2 

of Muhammadiyah 2 Cipondoh High School still need to be improved. Schools and 

parents need to continue to work together to provide education and guidance to 

students about the importance of ethics in cyberspace, especially on Instagram. 

 

Keywords: Communication ethics, Instagram, social media, adolescents, Charles 

Ess digital communication ethics. 
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