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ABSTRAK 

 

 

 

Nama : Valdysena Kautzar Widhiyaksa 

Program Studi : Ilmu Komunikasi 

Judul : Analisis Peran Public Relations Asosiasi Financial 

Technology Dalam Melakukan Literasi Keuangan 

Digital Pada Generasi Milenial 

Dosen Pembimbing : Dela Anjelawati, S.I.Kom., M.A. 
 

 

Perkembangan teknologi keuangan (fintech) di Indonesia semakin pesat, menuntut 

peningkatan literasi digital di kalangan generasi milenial. Penelitian ini 

menganalisis peran Public Relations Asosiasi Financial Technology dalam 

melakukan literasi keuangan digital bagi generasi milenial, dengan studi kasus pada 

kantor ASOSIASI FINTECH di Jakarta Pusat. meskipun kemajuan teknologi 

keuangan memberikan banyak manfaat, literasi keuangan digital di kalangan 

generasi milenial masih menjadi tantangan. Kurangnya pemahaman mengenai 

pengelolaan keuangan digital, keamanan transaksi online, serta risiko dalam 

penggunaan layanan fintech dapat menyebabkan berbagai permasalahan, seperti 

utang berlebihan, penyalahgunaan data pribadi, dan rentannya masyarakat terhadap 

penipuan digital. 

Penelitian ini menggunakan metode kualitatif dengan pendekatan studi kasus, 

penelitian ini mengkaji Peran Public Relations dan program edukasi yang 

diterapkan oleh Public Relations dalam meningkatkan pemahaman masyarakat 

terhadap fintech. Hasil penelitian menunjukkan bahwa peran Public Relations 

asosiasi FINTECH dalam membangun kesadaran, memberikan edukasi, serta 

menciptakan kepercayaan terhadap layanan fintech melalui berbagai strategi 

komunikasi digital.  

Tujuan dalam penelitian ini adalah Menganalisis Peran PR yang digunakan oleh  

Asosiasi Financial Technology dalam melakukan literasi kauangan digital 

Hasil penelitian menunjukkan bahwa PR AFTECH menggunakan  komunikasi 

berbasis edukasi, kolaborasi, dan teknologi dalam meningkatkan kesadaran serta 

pemahaman generasi milenial terhadap literasi keuangan digital. Program seperti 
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seminar di kampus, media visit, media clinic, dan pelatihan komunitas menjadi 

bagian dari pendekatan strategis yang diterapkan. Selain itu, pemanfaatan media 

digital, termasuk media sosial dan kolaborasi dengan influencer, terbukti efektif 

dalam menjangkau audiens yang lebih luas serta meningkatkan keterlibatan mereka 

dalam pembelajaran keuangan digital. 

 

Kata Kunci: Public Relations, Financial Technology, Literasi Digital, Generasi 

Milenial, Peran PR. 
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ABSTRACT 

 

 

Name : Valdysena Kautzar Widhiyaksa 

Major : Communication Science 

Title : Analysis of The Role Of Public Relations in 

Financial Technology Association in Promoting 

Digital Financial Literacy Among Millennials (A 

Case Study of FINTECH 1 Offices in Central 

Jakarta) 

Supervisor : Dela Anjelawati, S.I.Kom., M.A. 

 

The development of financial technology (fintech) in Indonesia is increasingly rapid, 

demanding increased digital literacy among the millennial generation. This study analyzes the 

role of Public Relations of the Financial Technology Association in carrying out digital 

financial literacy for the millennial generation, with a case study at the FINTECH 
ASSOCIATION office in Central Jakarta. Although advances in financial technology provide 

many benefits, digital financial literacy among the millennial generation is still a challenge. 

Lack of understanding of digital financial management, online transaction security, and risks 

in using fintech services can cause various problems, such as excessive debt, misuse of 

personal data, and the vulnerability of the community to digital fraud. 

This study uses a qualitative method with a case study approach, this study examines the role 

of Public Relations and educational programs implemented by Public Relations in increasing 

public understanding of fintech. The results of the study show that the role of Public Relations 

of the FINTECH association in building awareness, providing education, and creating trust in 

fintech services through various digital communication strategies. The purpose of this study 

is to analyze the role of PR used by the Financial Technology Association in conducting digital 

financial literacy. The results of the study show that AFTECH PR uses educational, 
collaboration, and technology-based communication to increase awareness and understanding 

of the millennial generation towards digital financial literacy. Programs such as seminars on 

campus, media visits, media clinics, and community training are part of the strategic approach 

implemented. In addition, the use of digital media, including social media and collaboration 

with influencers, has proven effective in reaching a wider audience and increasing their 

involvement in digital financial learning. 

 

Keywords: Public Relations, Financial Technology, Digital Literacy, Millennials, The Role of  Public 

Relations. 
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