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ABSTRAK 

Nama : Tiwulandari 

Program Studi : Ilmu Komunikasi 

Judul : Pengaruh Personal Branding Beauty Influencer di 

Instagram Terhadap Persepsi Followers (Survey 

Pada Followers Akun Instagram @abellyc) 

Dosen Pembimbing : Swastiningsih, S.E., M.Si 

 

Penelitian ini bertujuan untuk menganalisis pengaruh personal branding beauty 

influencer di Instagram terhadap persepsi followers. Penelitian ini berfokus pada 

akun Instagram @abellyc yaitu seorang beauty influencer yang aktif dalam 

membagikan konten seputar kecantikan. Personal branding dalam penelitian ini 

diukur melalui tiga indikator, yaitu kompetensi/keahlian, style, dan standar, 

sementara persepsi followers dianalisis berdasarkan komponen kognitif, afektif, 

dan konatif. Metode penelitian yang digunakan adalah kuantitatif dengan 

pendekatan survei terhadap 100 followers akun @abellyc. Hasil penelitian 

menunjukkan bahwa personal branding Abel Cantika berpengaruh secara 

signifikan terhadap persepsi followers, dimana mayoritas responden memberikan 

tanggapan positif terhadap konten yang disajikan. Personal branding Abel Cantika 

sebagai influencer memberi pengaruh sebesar 66,1% terhadap persepsi 

followersnya. Followers menilai Abel Cantika memiliki kompetensi yang baik di 

bidang kecantikan, gaya komunikasi yang menarik dan autentik, serta standar 

profesionalisme dalam menyampaikan informasi. 

Kata Kunci: Beauty Influencer, Instagram, Persepsi, Personal Branding 
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ABSTRACT 

Name : Tiwulandari 

Study Program : Communication Science 

Thesis : The Influence of Beauty Influencer Personal 

Branding on Instagram Towards Followers 

Perceptions (Survey on Followers of @abellyc 

Instagram Account) 

Advisor : Swastiningsih, S.E., M.Si 

 

This research aims to analyze the influence of personal branding of beauty 

influencer on Instagram on followers' perceptions. The study focuses on the 

Instagram account @abellyc, where Abel Cantika is active in sharing beauty-

related content. Personal branding in this study is measured through three 

indicators: competence/expertise, style, and standards, while followers' 

perceptions are analyzed based on cognitive, affective, and conative components. 

The research method used is quantitative with a survey approach involving 100 

@abellyc followers. The results show that Abel Cantika's personal branding 

significantly influences followers' perceptions, with the majority of respondents 

giving positive feedback on the content presented. Abel Cantika's personal 

branding as an influencer has a 66.1% influence on their followers' perceptions. 

Followers perceive Abel Cantika to have good competence in the beauty field, an 

engaging and authentic communication style, and professional standards in 

delivering information.. 

Keywords: Beauty Influencer, Instagram, Perception, Personal Branding 
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