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ABSTRAK 

 

Nama : Aqmarina Oktavia Ibrahim 

NPM : 213516516132 

Judul : Pengaruh Komunikasi Persuasif Sales dan Citra 

Merek terhadap Keputusan Pembelian Produk Ta- 

Da Chair 

Pembimbing : Yayu Sriwartini, S.Sos, M.Si 

Fenomena munculnya komunikasi persuasif sales dan citra merek 

dalamkeputusan pembelian produk Ta-Da Chair dipengaruhi oleh 

peningkatan jumlah penduduk lansia di Indonesia, yang menghadapi 

tantangan mobilitas dan penurunan kemampuan fisik. Tujuan penelitian ini 

adalah untuk mengetahui apakah komunikasi persuasif sales dan citra merek 

berpengaruh terhadap keputusan pembelian produk Ta-Da Chair. Penelitian 

ini menggunakan Teori dalam Penelitian ini menggunakan Teori 

Elaboration Likelihood Model (ELM), yang menekankan dua jalur sentral 

dan periferal dalam proses persuasi. Jenis metode penelitian yang 

digunakan adalah non-probability sampling dengan teknik purposive 

sampling. Data dikumpulkan melalui penyebaran kuesioner kepada pembeli 

produk Ta-Da Chair dalam acara di PIK Avenue Mall pada 20 Januari 

hingga 2 Februari 2025. Teknik analisis data yang digunakan meliput 

analisis deskriptif multivariat, regresi berganda, serta uji normalitas, 

heteroskedastisitas, multikolinearitas, dan hipotesis, yang semuanya diolah 

menggunakan SPSS. Hasil uji hipotesis menunjukkan bahwa komunikasi 

persuasif berpengaruh signifikan terhadap keputusan pembelian produk Ta-

Da Chair, dengan T hitung 2,112 (lebih besar dari T tabel 1,98896), 

sementara citra merek tidak berpengaruh. 

 

Kata Kunci : Komunikasi Persuasif Sales, Citra Merek,  Keputusan 

Pembelian Ta-Da Chair 

 



 ̀

14 

Universitas Nasional 

 

 

ABSTRACT 

 

 

Name : Aqmarina Oktavia Ibrahim 

NPM     : 213516516132 

Title of Thesis : The Influence of Sales Persuasive Communication 

and Brand Image on Purchase Decisions of Ta-Da 

Chair Products 

The phenomenon of sales persuasive communication and brand image in the 

purchase decision of Ta-Da Chair products is influenced by the increasing 

number of elderly people in Indonesia, who face mobility challenges and 

declining physical abilities. The purpose of this research is to determine 

whether sales persuasive communication and brand image have an effect on 

the purchase decision of Ta-Da Chair products. This study utilizes the 

Elaboration Likelihood Model (ELM), which emphasizes two routes: central 

and peripheral in the persuasion process. The research method used is non-

probability sampling with purposive sampling technique. Data were 

collected through the distribution of questionnaires to buyers of Ta-Da Chair 

products during an event at PIK Avenue Mall from January 20 to February 

2, 2025. The data analysis techniques used include multivariate descriptive 

analysis, multiple regression, as well as tests for normality, 

heteroscedasticity, multicollinearity, and hypothesis testing, all processed 

using SPSS. The results of the hypothesis test indicate that persuasive 

communication has a significant effect on the purchase decision of Ta-Da 

Chair products, with a t value of 2.112 (greater than the t table value of 

1.98896), while brand image does not have an effect. 

 

Keywords : Sales Persuasive Communication, Brand Image, Purchase 

Decision of Ta-Da Chair 
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