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ABSTRAK 

 

Nama  : Siti Mulya Rahmah 

Program Studi : Ilmu Komunikasi 

Judul : Pengaruh Kredibilitas NCT Pasca Kasus Kejahatan Seksual  

  Tae-il NCT Terhadap Loyalitas Penggemar Grup NCT  

  (Studi Survey pada Pengikut Akun X @nct_menfess) 

 

Kredibilitas grup K-pop sering kali bergantung pada citra individu anggotanya. Ketika 

salah satu anggota terlibat dalam skandal serius, hal ini dapat merusak kepercayaan 

publik terhadap keseluruhan anggota grup. Penelitian ini bertujuan untuk menganalisis 

pengaruh kredibilitas NCT pasca kasus kejahatan seksual Tae-il NCT terhadap loyalitas 

penggemar grup NCT. Peneliti memulai penelitian ini dengan menggunakan teori 

kredibilitas dan teori loyalitas.  Penelitian ini menggunakan metode kuantitatif dengan 

pendekatan survei terhadap 100 responden yang merupakan pengikut akun Twitter 

@nct_menfess dan menggunakan non probability sampling dengan teknik sampling 

purposive sampling. Teknik analisis data yang digunakan adalah uji validitas, uji 

reliabilitas, uji hipotesis dan uji regresi linear sederhana. Hasil uji hipotesis pada 

penelitian terkait, diraih hasil bahwa T hitung lebih besar dari T tabel yakni 9,812 > 

1,660, sehingga Ha diterima dan Ho ditolak. Kredibilitas NCT pasca kasus kejahatan 

seksual Tae-il NCT memberikan pengaruh terhadap loyalitas penggemar NCT ialah 

sebesar 49,6%. Nilai tersebut menunjukkan bahwa kredibilitas NCT pasca kasus 

kejahatan seksual Tae-il NCT memiliki pengaruh terhadap variabel Y yakni loyalitas 

penggemar NCT dengan nilai sebesar 49,6%. Sisanya terdapat 50,4% dipengaruhi oleh 

variabel lain yang tidak ada pada penelitian ini. 

 

Kata Kunci 

Kredibilitas, NCT, K-pop, Loyalitas, Penggemar. 
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ABSTRACT 

 

Name   : Siti Mulya Rahmah 

Study Programme : Communication Science 

Title of Thesis  : The Influence of NCT's Credibility After the Sexual Assault  

Case Tae-il NCT's Sexual Crime Case on Group Fan Loyalty 

NCT (Survey Study on Followers of X Account 

@nct_menfess)  

 

The credibility of a K-pop group often depends on the image of its individual members. 

When one member is involved in a serious scandal, it can undermine public trust in the 

entire group. This study aims to analyze the effect of NCT's credibility after the Tae-il 

NCT sex crime case on the loyalty of NCT group fans. Researchers started this research 

by using credibility theory and loyalty theory.  This research uses a quantitative method 

with a survey approach to 100 respondents who are followers of the @nct_menfess 

Twitter account and uses non probability sampling with purposive sampling technique. 

The data analysis techniques used are validity test, reliability test, hypothesis testing 

and simple linear regression test. The results of hypothesis testing in related research, 

achieved the result that T count is greater than T table, namely 9.812> 1.660, so Ha is 

accepted and Ho is rejected. NCT's credibility after the Tae-il NCT sex crime case has 

an influence on NCT fan loyalty is 49.6%. This value shows that NCT's credibility after 

the Tae-il NCT sex crime case has an influence on variable Y, namely NCT fan loyalty 

with a value of 49.6%. The remaining 50.4% is influenced by other variables that are 

not in this study. 

 

Keywords. 

Credibility, NCT, K-pop, Loyalty, Fans. 
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