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Kunci: 

Manajemen 
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Instagram, 
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Hubungan 

Masyarakat, 

Komunikasi 

Digital. 

Puspen TNI menerapkan prinsip manajemen komunikasi berdasarkan 

pendekatan Planning, Organizing, Actuating, dan Controlling (POAC). 

Pemanfaatan teori Media Baru (New Media) oleh Pierre Levy tampak 

dalam pendekatan Puspen TNI yang memungkinkan komunikasi dua arah 

dan interaktif dengan masyarakat. Fitur Instagram seperti stories, siaran 

langsung, dan kolom komentar mempermudah keterlibatan audiens 

secara real-time. Selain itu, penelitian ini menekankan pentingnya 

keamanan dan kredibilitas informasi dalam publikasi untuk menjaga 

stabilitas nasional. Meskipun telah berhasil dalam strategi komunikasi 

digital, Puspen TNI masih menghadapi tantangan, seperti pengelolaan 

produksi konten dalam waktu singkat dan konsistensi pesan. Oleh karena 

itu, disarankan agar Puspen TNI meningkatkan variasi konten, 

mengoptimalkan fitur interaktif, berkolaborasi dengan media dan 

influencer, serta melakukan evaluasi rutin terhadap strategi komunikasi 

digitalnya. 

Pembimbing Swastiningsih, SE., M.Si. 
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ANNIVERSARY) 

 

 

Keyworrds  : 

Communication 

Management, 

Puspen  TNI, 

Instagram, New 

Media, POAC, 

Public 

Relations, 

Digital 

Communication. 

Puspen TNI applies communication management principles based on 

the Planning, Organizing, Actuating, and Controlling (POAC). The 

utilization of New Media theory by Pierre Levy is evident in Puspen 

TNI‟s approach, which enables two-way and interactive 

communication with the public. Instagram features such as stories, 

live broadcasts, and comment sections facilitate real-time audience 

engagement. Additionally, this study highlights the importance of 

information security and credibility in publications to maintain 

national stability. Although successful in its digital communication 

strategy, Puspen TNI still faces challenges, such as managing content 

production within a short timeframe and maintaining message 

consistency. Therefore, it is recommended that Puspen TNI enhance 

content variety, optimize interactive features, collaborate with media 

and influencers, and conduct regular evaluations of its digital 

communication strategy. 

Pembimbing Swastiningsih, SE., M.Si. 
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