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ABSTRAK

PENGARUH BAURAN PEMASARAN DAN SUASANA CAFE TEHADAP
MINAT BERKUNJUNG KONSUMEN RASATALA COFFEE

Oleh:
Dinda Putri Fatimah

NPM: 213404516005
Tugas Akhir, di bawah bimbingan Ardi Mularsari, S.Pd., M.Pd.

Penelitian ini bertujuan untuk mengetahui pengaruh bauran pemasaran dan
suasana cafe terhadap minat berkunjung konsumen ke Rasatala Coffee. Data
penelitian ini menggunakan data primer melalui kuesioner kepada 100 responden
konsumen Rasatala Coffee yang dilengkapi menggunakan data sekunder sebagai
data pendukung. Teknik analisis data dilakukan menggunakan analisis deksriptif
dan analisis inferensial dengan regresi linear berganda dan menggunakan program
Statistical Product and Service Solutien (SPSS) versi 25.0.

Hasil analisis regresi linear berganda menunjukkan bahwa variabel Bauran
Pemasaran (X1) dan Suasana Café (X2) memiliki pengaruh positif dan signifikan
terhadap Minat Berkunjung Konsumen (Y) di Rasatala Coffee Kabupaten Bogor.
Hasil penelitian ini diharapkan dapat bermanfaat bagi pengelola, khususnya
Rasatala Coffee di Kabupaten Bogor, serta semua pihak yang berkepentingan

terutama untuk meningkatkan angka kunjungan dan penjualan.

Kata Kunci: Bauran Pemasaran, Café, Coffee Shop, Minat Berkunjung, Suasana
Cafe
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ABSTRACT

THE INFLUENCE OF MARKETING MIX AND CAFE ATMOSPHERE ON
CONSUMER VISITATION INTEREST AT RASATALA COFFEE

By:

Dinda Putri Fatimah

NPM: 213404516005

Thesis, under the guidance Ardi Mularsari, S.Pd., M.Pd.

The purpose of this study is to ascertain how the cafe atmosphere and
marketing mix affect customers' desire to visit Rasatala Coffee. 100 Rasatala Coffee
questionnaires were used to collect primary data for this study. Secondary data as
supporting information for consumer responses. The Statistical Product and
Service Solution (SPSS) version 25.0 software was used to do the data analysis
technique, which included both descriptive and inferential analysis with multiple
linear regression.

The Marketing Mix variable (X1) and the Café Atmosphere variable (X2)
have a positive and substantial impact on Consumer Visit Interest (Y) at Rasatala
Coffee, Bogor Regency, according to the results of the multiple linear regression
study. It is anticipated that the management, in-particular Rasatala Coffee in Bogor
Regency, and all other stakeholders will benefit from the study's findings, especially

in terms of boosting sales and visitor numbers.

Keywords: Marketing Mix, Café, Coffee Shop, Visit Intention, Café Atmosphere
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