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ABSTRAK

PENGARUH YOLO, HEDONISME, DAN SOSIAL MEDIA TERHADAP
PERILAKU KONSUMTIF GENERASI Z DI WILAYAH RT 02/009
KELURAHAN SRENGSENG SAWAH, JAGAKARSA

Oleh:

Natalia Lilianti

NPM : 213402516115

Tugas Akhir, dibawah bimbingan Prof. Dr. Andini Nurwulandari, S.E., M.M

Penelitian ini berupaya mengetahui pengaruh You Only Live Once,
Hedonisme, dan Sosial * Media terhadap perilaku konsumtif pada Generasi Z.
Penelitian ini dilaksanakan di wilayah RT.02/09, Kelurahan Srengseng Sawah,
Jakarta Selatan. Responden penelitian ini adalah individu Generasi Z dengan rentan
usia dari 12 sampai 27/tahun sejumlah 100 orang. Metode penelitian yang
dipergunakan yakni pendekatan kuantitatif dengan metode analisis deskriptif.
Pemilihan responden dilakukan dernigan metode Slovin dengan mempergunakan
kuesioner. Software SPSS versi 26 digunakan untuk menganalisis data yang
dikumpulkan. Temuan penelitian memperlihatkan bahwasanya You Only Live Once
(X1) dan Hedonisme (X2) memengaruhi signifikan perilaku konsumtif pada
Generasi Z di wilayah RT.02/09, Kelurahan Srengseng Sawah, Jakarta Selatan.
Sementara itu, Sosial Media (X3) memengaruhi positif namun tidak signifikan
perilaku konsumtif pada Generasi Z di wilayah RT.02/09 Kelurahan Srengseng

Sawah, Jakarta Selatan.

Kata Kunci : You Only Live Once, Hedonisme, Sosial Media, dan Perilaku

Konsumtif.



ABSTRACT

THE INFLUENCE OF YOLO, HEDONISM, AND SOCIAL MEDIA ON THE
CONSUMPTIVE BEHAVIOR OF GENERATION Z IN RT 02/009
SRENGSENG SAWAH VILLAGE, JAGAKARSA

By :

Natalia Lilianti

NPM : 213402516115

Thesis, under the supervision of Prof. Dr. Andini Nurwulandari, S.E., M.M

This study attempts to determine the influence of You Only Live Once,
Hedonism, and Social Media on consumer behavior in Generation Z. This study
was conducted in the RT.02/09 area, Srengseng Sawah Village, South Jakarta. The
respondents of this study were Generation Z individuals with an age range of 12 to
27 years, totaling 100 people. The research method used was a quantitative
approach with a descriptive analysis method. The selection of respondents was
carried out using the Slovin method using a questionnaire. SPSS software version
26 was used to analyze the collected-data. The research findings show that You
Only Live Once (X1) and Hedonism (X2) significantly influence consumer behavior
in Generation Z in the RT.02/09 area, Srengseng Sawah Village, South Jakarta.
Meanwhile, Social Media (X3) has a positive but insignificant influence on
consumer behavior in Generation Z in the RT.02/09 area, Srengseng Sawah
Village, South Jakarta.

Keywords : You Only Live Once, Hedonism, Social Media, and Consumptive

Behavior.
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