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ABSTRAK

Perkembangan media sosial, khususnya TikTok, telah membuka peluang
baru dalam membangun personal branding, termasuk bagi micro influencer di
bidang fashion streetwear. Penelitian ini menganalisis pembentukan personal
branding Renata Aulia melalui akun TikTok @r nata dengan
menggunakan teori Peter Montoya, yang mencakup delapan konsep utama:
spesialisasi, kepemimpinan, kepribadian, perbedaan, visibilitas, kesatuan,
keteguhan, dan reputasi baik. Pendekatan yang digunakan dalam penelitian ini
adalah kualitatif deskriptif dengan metode wawancara, observasi, dan dokumentasi,
serta validitas data yang diuji melalui triangulasi sumber, metode, dan teknik. Hasil
penelitian menunjukkan bahwa personal branding Renata Aulia terbentuk melalui
tiga aspek utama, yaitu nilai, keterampilan, dan perilaku. Dari segi nilai, ia
menonjolkan orisinalitas dan kreativitas dalam konten fashion streetwear yang khas
dan autentik. Pada aspek keterampilan, ia mampu memadupadankan outfit dengan
estetika menarik serta mengikuti tren TikTok. Sementara itu, aspek perilaku
ditunjukkan melalui interaksi aktif dengan audiensnya, seperti membalas komentar,
melakukan sesi tanya jawab, dan merespons tren untuk meningkatkan engagement.
Konsistensi dalam membangun identitas digital serta strategi komunikasi yang
autentik menjadikannya sebagai micro influencer yang kredibel dan berpengaruh
dalam industri fashion digital.

Kata Kunci : Personal Branding, Micro Influencer, TikTok, Fashion Streetwear,
Strategi Komunikasi Digital
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ABSTRACT

The development of social media, particularly TikTok, has created new
opportunities for building personal branding, including for micro-influencers in the
fashion streetwear industry. This study analyzes Renata Aulia’s personal branding
strategy through her TikTok account @r nata using Peter Montoya’s
theory, which consists of eight key concepts: specialization, leadership, personality,
distinctiveness, visibility, unity, persistence, and a good reputation. This research
employs a qualitative descriptive approach with interviews, observations, and
documentation as data collection methods, while data validity is ensured through
source, method, and technical triangulation. The findings reveal that Renata Aulia’s
personal branding is built upon three main aspects: values, skills, and behavior. In
terms of values, she consistently showcases originality and creativity in her
distinctive and authentic fashion streetwear content. Regarding skills, she
demonstrates expertise in styling outfits with an appealing aesthetic while keeping
up with TikTok trends. Meanwhile, her behavior is reflected in active audience
engagement, such as responding to comments, conducting Q&A sessions, and
participating in trending challenges to enhance engagement. Her consistency in
maintaining a digital identity and implementing authentic communication strategies
has established her as a credible and| influential micro-influencer in the digital
fashion industry.

Keywords : Personal Branding, TikTok, Micro-Influencer, Fashion Styling, Digital
Identity
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