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ABSTRAK 

 

Nama  : Ahmad Mudzakir 

Program Studi : Ilmu Komunikasi 

Judul  : Representasi Perjuangan Hidup Dalam Iklan Rexona Run 2024 

Di Youtube Rexona Indonesia (Analisis Roland Barthes) 

 

Penelitian ini bertujuan untuk menganalisis representasi perjuangan hidup dalam 

iklan Rexona Run 2024 dengan menggunakan teori semiotika Roland Barthes yang 

mengkaji makna denotasi, konotasi, dan mitos dalam iklan tersebut. Pendekatan 

yang digunakan adalah deskriptif kualitatif yang bertujuan untuk menggali makna 

dari simbol-simbol visual dan narasi yang muncul dalam setiap adegan iklan. Pada 

iklan ini, perjuangan hidup setiap tokoh menggambarkan keberanian, ketekunan, 

dan pengorbanan dalam menghadapi berbagai tantangan hidup. Hasil penelitian 

menunjukkan bahwa iklan ini mampu merepresentasikan perjuangan hidup melalui 

penggambaran dari setiap tokoh dengan latar belakang dan motivasi yang berbeda-

beda, dengan empat belas scene yang merepresentasikan perjuangan hidup. Pesan 

yang ingin disampaikan dalam iklan ini bahwa pentingnya semangat untuk terus 

melangkah maju dan jangan mudah menyerah, meskipun menghadapi rintangan 

hidup. Teori semiotika Roland Barthes membantu mengungkap bagaimana iklan 

mengkomunikasikan nilai-nilai perjuangan hidup melalui tanda-tanda yang ada, 

baik secara visual maupun audio. Penelitian ini memberikan konstribusi dalam 

memahami bagaimana iklan dapat merepresentasikan nilai-nilai perjuangan hidup 

dan memotivasi audiens melalui pesan-pesan inspiratif. 

Kata Kunci : representasi, semiotika, perjuangan hidup 
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ABSTRACT 

 

Name : Ahmad Mudzakir  

Study Program : Communication Studies 

Title : The Representation of Life Struggles in the Rexona Run 2024 

Advertisement on Rexona Indonesia YouTube Channel (analysis 

by Roland Barthes) 

 

This study aims to analyze the representation of life struggles in the Rexona Run 

2024 advertisement using Roland Barthes' semiotics theory, which examines the 

meanings of denotation, connotation, and myth within the advertisement. The 

approach used is descriptive qualitative, aiming to explore the meanings of visual 

symbols and narratives presented in each scene of the advertisement. In this 

advertisement, the life struggles of each character depict courage, perseverance, 

and sacrifice in facing various life challenges. The study results show that the 

advertisement successfully represents life struggles through the portrayal of each 

character with diverse backgrounds and motivations, with fourteen scenes 

illustrating the essence of perseverance in life. The message conveyed by the 

advertisement emphasizes the importance of maintaining the spirit to keep moving 

forward and not giving up easily, even when facing obstacles. Roland Barthes' 

semiotics theory helps reveal how the advertisement communicates the values of 

life struggles through its signs, both visually and aurally. This research contributes 

to understanding how advertisements can represent the values of life struggles and 

motivate audiences through inspiring messages. 

Keyword : representation, semiotics, life struggle 

 

  



 

ix 

Universitas Nasional 

DAFTAR ISI 

LEMBAR PERSETUJUAN SKRIPSI ................................................................. i 

LEMBAR PENGESAHAN SKRIPSI ................................................................. ii 

HALAMAN PERNYATAAN ORISINALITAS ............................................... iv 

KATA PENGANTAR ........................................................................................... v 

ABSTRAK ........................................................................................................... vii 

ABSTRACT ........................................................................................................ viii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR GAMBAR ............................................................................................ xi 

DAFTAR TABEL ............................................................................................... xii 

BAB I PENDAHULUAN ...................................................................................... 1 

1.1 Latar Belakang ........................................................................................ 1 

1.2 Rumusan Masalah ................................................................................. 10 

1.3 Tujuan Penelitian .................................................................................. 10 

1.4 Manfaat Penelitian ................................................................................ 10 

1.4.1. Manfaat Teoritis ............................................................................ 10 

1.4.2. Manfaat Praktis ............................................................................. 10 

1.5 Sistematika Penulisan ........................................................................... 10 

BAB II KAJIAN PUSTAKA .............................................................................. 12 

2.1 Penelitian Terdahulu ............................................................................. 12 

2.2 Teori Semiotika Roland Barthes ........................................................... 17 

2.3 Representasi .......................................................................................... 21 

2.4 Perjuangan Hidup .................................................................................. 22 

2.5 Iklan....................................................................................................... 26 

2.3.1. Fungsi Iklan ................................................................................... 27 

2.3.2. Jenis Iklan ..................................................................................... 29 

2.6 Youtube ................................................................................................. 31 

2.7 Kerangka Pemikiran .............................................................................. 32 

BAB III METODE PENELITIAN .................................................................... 33 

3.1 Paradigma Penelitian ............................................................................. 33 

3.2 Pendekatan Penelitian ........................................................................... 34 

3.3 Subjek dan Objek Penelitian ................................................................. 35 



 

x 

Universitas Nasional 

3.4 Teknik Pengumpulan Data .................................................................... 36 

3.5 Teknik Pengolahan dan Analisis Data .................................................. 37 

3.6 Teknik Keabsahan Data ........................................................................ 38 

3.7 Lokasi Penelitian dan Waktu Penelitian ............................................... 41 

BAB IV HASIL PENELITIAN .......................................................................... 43 

4.1 Gambaran Umum .................................................................................. 43 

4.1.1 Perusahaan Rexona ....................................................................... 43 

4.1.2 Visi dan Misi Rexona .................................................................... 44 

4.1.3 Program Rexona Run .................................................................... 44 

4.1.4 Visi dan Misi Rexona Run ............................................................ 45 

4.1.5 Lokasi Program Rexona Run ........................................................ 45 

4.1.6 Sinopsis Iklan Rexona Run 2024 .................................................. 46 

4.1.7 Penokohan Dalam Iklan Rexona Run 2024 .................................. 46 

4.2 Hasil Analisis Representasi Perjuagan Hidup Dalam Iklan Rexona Run 

2024 “Kalau mereka aja bisa Lanjut Terus, kenapa kamu engga?” di Youtube 

Rexona Indonesia .............................................................................................. 50 

4.2.1 Pengorbanan .................................................................................. 51 

4.2.2 Ketekunan ..................................................................................... 63 

4.2.3 Keberanian .................................................................................... 72 

4.3 Keterkaitan Pesan Perjuangan Hidup Dengan Citra Brand Rexona ..... 84 

BAB V KESIMPULAN DAN SARAN .............................................................. 86 

5.1 Kesimpulan ........................................................................................... 86 

5.2 Saran ...................................................................................................... 88 

DAFTAR PUSTAKA .......................................................................................... 90 

 

 

 

  



 

xi 

Universitas Nasional 

DAFTAR GAMBAR 

Gambar 1.1 Statistik media sosial dengan audiens iklan terbanyak Oktober 2024 2 

Gambar 1.2 Iklan Rexona Run 2024 ....................................................................... 3 

Gambar 1.3 Berita Inspiratif Perjuangan Hidup Seorang Atlet Maraton ................ 4 

Gambar 1.4 Berita Inspiratif Perjuangan Hidup Seorang Atlet Maraton ................ 5 

Gambar 1.5 Berita Inspiratif Perjuangan Hidup Seorang Atlet Maraton ................ 6 

Gambar 1.6 Berita Inspiratif Perjuangan Hidup Seorang Atlet Maraton ................ 7 

Gambar 1.7 Berita Rexona Run 2024 ..................................................................... 8 

Gambar 4.1 Logo Rexona ..................................................................................... 43 

 

 

 

  



 

xii 

Universitas Nasional 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu ............................................................................. 12 

Tabel 3.1 Jadwal Penelitian................................................................................... 41 

Tabel 4.2.1 Analisis iklan Rexona Run 2024 yang mencerminkan pengorbanan 51 

Tabel 4.2.2 Analisis iklan Rexona Run 2024 yang mencerminkan ketekunan ..... 63 

Tabel 4.2.3 Analisis iklan Rexona Run 2024 yang mencerminkan keberanian.... 72 

 

  


	de709c3a7fd1e7904f4c9bac505fd4d2e0b630b96a50417f163089495170c0a0.pdf
	a0dec11c49baa38bbff8fd07acf7a7ea07099f2aa7233b23b861b59e52d6fb5d.pdf
	3aa55bc438c038e061e4c50cce2b69d07e222a0decd3b6c8ecdb776d555f5009.pdf
	1474bcd571f366591baa8589cf247f8d19792aeee9fbde326973b3a11a83b494.pdf
	0e12badd89865ca1c8eeeeda26c2c348878799d460996361fd72373ac355888c.pdf
	49d06919a0e3a4e80ba1f9f94944fc1932f083ea3acd9aa7a94f4e99c760de49.pdf

	91a651077f1e6a542ee67fb2f61a3ecb1736799f1ffd5ce6bdbf4f056f265a0b.pdf
	de709c3a7fd1e7904f4c9bac505fd4d2e0b630b96a50417f163089495170c0a0.pdf
	be70c94c1a256d5daeb8543d47291d1e8911f511f0fc0988cea11b6f21e92821.pdf
	de709c3a7fd1e7904f4c9bac505fd4d2e0b630b96a50417f163089495170c0a0.pdf

