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LAMPIRAN

Lampiran 1. Lokasi Penelitian

wiMerdik
CAR T

Keterangan: Lokasi Kebon Baba Kedai dan Farm
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Lampiran 2. Tabulasi Data Kuesioner

Resp. Timestamp Nama Jenis Kelamin | Usia
1 17/12/2024 14:55 | Dita Perempuan 23
2 17/12/2024 16:04 | Naja Maryam Perempuan 22
3 17/12/2024 16:04 | Asa Perempuan 23
4 17/12/2024 16:43 | Listia Perempuan 21
5 17/12/2024 17:03 | Kamila Perempuan 23
6 17/12/2024 17:23 | Putra Laki-laki 23
7 17/12/2024 17:54 | Chika Perempuan 22
8 17/12/2024 18:30 | Dea Sindhularas Perempuan 23
9 17/12/2024 19:01 | Faiz Laki-laki 24
10 17/12/2024 20:58 | Ilham Alfarid Laki-laki 24
11 18/12/2024 10:01 | Yuan Kurnia Sandhy Laki-laki 27
12 18/12/2024 12:39 | Abdul Laki-laki 24
13 18/12/2024 14:10 | Lamirah Perempuan 45
14 18/12/2024 14:54 | Imah Perempuan 52
15 18/12/2024 15:15 | Muhimah Perempuan 43
16 18/12/2024 15:26 | Yuliati Perempuan 45
17 18/12/2024 16:48 | Marni Perempuan 34
18 18/12/2024 18:52 | Fitri Sulastri Perempuan 43
19 18/12/2024 19:41 | Masnah Perempuan 40
20 18/12/2024 20:21 | Noval-Purwono Laki-laki 19
21 18/12/2024 20:38 | Maryuni Perempuan 60
22 18/12/2024 22:08 | Maryani Perempuan 52
23 19/12/2024 11:57 | Muhammad Evan Nugroho Laki-laki 19
24 19/12/2024 16:51 | Saifurrizal Andi Fatah Laki-laki 24
25 19/12/2024 21:13 | Mega Oktavia Perempuan 27
26 19/12/2024 21:15 | Kastinah Perempuan 43
27 19/12/2024 23:50 | Asti Mutiara Perempuan 18
28 20/12/2024 20:02 | Parmin Setiawan Wibowo Laki-laki 47
29 21/12/2024 2:10 | Widhah Athiyah Perempuan 24
30 21/12/2024 17:02 | Dedi Laki-laki 43
31 22/12/2024 18:15 | Dwiky Hidayat Laki-laki 25
32 22/12/2024 19:38 | Emilia Putri Perempuan 23
33 25/12/2024 0:54 | Puroh Perempuan 45
34 25/12/2024 20:06 | Purnomo Laki-laki 40
35 25/12/2024 20:08 | Muhammad Putra Laki-laki 25
36 25/12/2024 20:10 | Gita Perempuan 24
37 25/12/2024 20:13 | Annisa Perempuan 32
38 25/12/2024 20:15 | Mutiara Perempuan 33
39 25/12/2024 20:16 | Anggi Fitriah Perempuan 32
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40 26/12/2024 17:54 | Sandy Satria Laki-laki 25
41 26/12/2024 17:55 | Nanda Perempuan 31
42 26/12/2024 17:57 | Najwa Syifa Perempuan 29
43 26/12/2024 20:49 | Rupa Bara Laki-laki 36
44 26/12/2024 20:51 | Fatmah Perempuan 22
45 26/12/2024 20:53 | Ajeng Perempuan 22
46 26/12/2024 20:54 | Kamal Laki-laki 20
47 26/12/2024 20:56 | Intan Perempuan 36
48 26/12/2024 22:30 | Arya Ramadhan Laki-laki 41
49 26/12/2024 22:31 | Tomo Laki-laki 37
50 26/12/2024 22:32 | Doni Laki-laki 44
Responden Kualitas Produk (X1) Harga (X2)
PL|P2|P3|P4|P5| Total | P1|P2|P3|P4|P5]| Total

1 515 |45 ]|5 24 5 (414 |5]| 4 22

2 4 45 |5]|4 22 4 1 5] 5|5]|5 24

3 4 | 4 '3 |4 |4 19 34|14 |4]| 4 19

4 4 | 4| 4|3]|4 19 4 |41 3|44 19

5 4 | 4 /4| 4] 4 20 4 | 4|14 | 4] 4 20

6 4 |'514|5]|5 23 4 1415|565 23

7 3|4 (4|4 4 19 4 13]3|5]|4 19

8 4 | 414|545 22 4 |44 |5 |5 22

9 5 (55|45 24 4 (414 |5]| 4 21

10 4 |53 |44 20 4 (314 | 4] 4 19

11 5144|465 22 515|5|5]|5 25

12 4 14 14|44 20 4 /4 | 4|44 20

13 51445 |55 24 5|54 |5]|4 23

14 4 | 414 4.4 20 2 |2 12 |1]|2 9

15 4 | 4 | 4. (4 | 4 20 314|343 17

16 4 1414 |44 20 4 | 4|1 4| 4] 4 20

17 31313]|3]3 15 4 1414|414 20

18 5|/5|5|5]|5 25 5|/5|5|5]|5 25

19 4 1 4|5 |5 ]| 4 22 4 |45 |5]| 4 22

20 5|/5|5|5]|5 25 5|/5|5|5]|5 25

21 3 13(13]3]3 15 3(13]3(]3]3 15

22 4 |1 4|14 | 4] 14 20 4 1414|514 21

23 4 1514|144 21 4 |51 4| 4] 4 21

24 4 14|54 4 21 4 |4 14|44 20

25 4 14|45 4 21 4 414 |5]|5 22

26 5|5|5|5]|5 25 5|/5|5|5]|5 25

27 515|545 24 4 | 5145|565 23
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Lampiran 3. Hasil Analisis Data
1. Hasil Uji Validitas Kualitas Produk (X1)

Correlations

Kualitas

1.1 ®1.2 %1.3 %1.4 ¥1.5 Produk
%11 Pearson Correlation 1 515" A1 &027 6137 a02”
Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001
50 50 50 50 50 50

7

x1.2

<001
50

x1.3

B0

-

y

50
722"

50
748"

50
1

50

IQIEIIIIII-; X

il’i'“lq

_ "E
€

e
4

5
o)
4

?\.!

-
d

Pearsan 736 BBE6
Sig. (2-tailed) <,001 <,001 <,001
N 50 50 50
¥2.4  Pearson Correlation 630 653 1 BE4T BEE
Sig. (2-tailed) <,001 =,001 =001 =,001 <,001
N 50 50 50 50 50 50
25  Pearson Correlation 7207 4007 T3E BE4T i B3
Sig. (2-tailed) =,001 004 =001 =001 <001
N 50 50 50 50 50 50
Harga Pearson Correlation 856 726" 886" 856 837" 1
Sig. (2-tailed) <,001 <,001 <001 <001 <,001
N 50 50 50 50 50 50

** Correlation is significant at the 0.01 level (2-tailed).
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3. Hasil Uji Validitas Promosi (X3)

Correlations
%31 ¥3.2 %33 %34 ®3.5 Promos|
3.1 Fearson Correlation 1 780" B9 4907 11 882"
Sig. (2-tailed) <001 <001 <001 <001 <001
N 50 50 50 50 50 50
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—

Fearson Correlation

835

0

.Alg"

ADJMIIIII-. N

=,001

50

838

=,001

50

70
=,001
50

883

=001
50
1

50

Kepuasan
Konsumen

E:1T

<001

50
an2”
=,001

50
aon”
=,001

50

Pearso 904"
Sig. (2-tailed) <,001
N 50
Y& Pearson Correlation 763 738" 787 826 1 a11”
Sig. (2-tailed) <,001 <,001 <,001 <,001 <,001
N 50 50 50 50 50 50
Kepuasan Konsumen Pearson Correlation ,96“ ,Ei[!I!" ,El[![!l“ ,EII!H" 81 1" 1
Sig. (2-tailed) <,001 <,001 <,001 <,001 <001
N 50 50 50 50 50 50

** Correlation is significant at the 0.01 level (2-tailed).
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5. Hasil Uji Reliabilitas Kualitas Produk (X1)

Item-Total Statistics

Corrected Cronbach's
Scale Meanif  Scale Yariance [term-Total Alpha if ltem
[tem Deleted if lterm Deleted Carrelation Deleted
X1 17,34 4,382 6B a0
x1.2 17,42 4 288 621 787
X1.3 17,52 3,847 628 791
x1.4 17,30 4622 a2 801
x1.5 17,30 4 541 608 791
6. Hasil Uji Reliabilitas Harga (X2)
Item-Total Statistics
Corrected Cronbach's
Scale Meanif | Scale Wariance [term-Total Alpha if ltem
[term Deleted if lterm Deleted Carrelation Deleted
X2 17,46 54827 71 8462
X2.2 17,64 6,235 562 RETIN
X2.3 17,30 5724 814 841
X2.4 17,28 5675 758 854
X255 17,40 6,082 745 858
7. Hasil Uji Reliabilitas Promosi (X3)
Item-Total Statistics
Coprected Cronbach's
Scale Mean if>. Scale Variance ltem-Tatal Alpha if termn
[tem Deletad if lterm Beleted Correlatian Deleted
H3 17,32 L 7480 866
x3.2 17,24 5125 T35 BTE
X33 1712 5168 744 874
Hid 17,04 5,672 663 8491
X35 17,04 5,060 812 855




8. Hasil Uji Reliabilitas Kepuasan Konsumen (YY)

Item-Total Statistics

Corrected Cronbach's
Scale Meanif  Scale Yariance [term-Total Alpha if ltem
[term Deleted if Item Deleted Correlation Deleted
1 17,34 8,678 838 A3

a4 830

A3

929
827

A
.
A
\#
.

9. Hasil

nstandardize
d Residual

50
0000000
229827297
104
104
- 085
104

2009

A‘.Z..E.-m }AFF )

S|

184
74

er B 194

a. Test dis Lu- \o‘
b. Calculated fro sﬁ hs

. Lilliefors Significance S,TAS N
d. This is a lower hound of the

e, Lilliefors' method based on 10000
334431365,

e Carlo samples with starting seed
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10. Hasil Uji Heteroskedastisitas

Coefficients?

Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Eeta 1 Sig.

1 (Constant) 10,363 1,824 5,385 =001
Kualitas Produk -,199 120 -,297 -1,655 108
Harga -,053 084 -,093 -, 5697 553
Promosi -, 144 07 -,243 -1,383 172

a. Dependent Variahle: ABS_RES
11. Hasil Koefisien Determinasi (R?)

Model Summary”

Adjusted R Std. Error afthe
Model R R Square Square Estimate

1 747® 56T 528 2487
a. Predictors: (Constant), Fromosi, Harga, Kualitas Produl
b. Dependent Yariable: Kepuasan Konsumen

12. Hasil Uji F (Simultan)

ANOVA?
Sum of
Model Sguares df Mean Souare F Sig.
1 Regression 358,073 3 119,358 18,304 <,001°
Residual 284 427 46 6183
Total 642 500 49

a. Dependent Variable: Kepuasan Konsumen
b. Predictors: (Constant), Fromaosi-Harga, Kualitas Produlk

13. Hasil Uji Multikolinearitas, Hasil Analisis Regresi Linier Berganda dan Hasil
Uji t (Parsial)

Coefficients®
Standardized

Unstandardized Coefficients Coefficients Collinearity Statistics
Wodel B Std. Error Beta t Sig. Taolerance WIF
1 (Constant) -2,633 3,271 - B05 425
Kualitas Produk 758 205 533 3,702 =001 464 2157
Harga 340 151 282 2,250 029 B12 1,633
Promosi 021 182 016 12 a1 486 2,056

a. DependentVariable: Kepuasan Konsumen
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Lampiran 4. Dokumentasi Penelitian
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Panen Anggur Arra. 15

Foto Bersama Pemilik Kebon Baba
Kedai dan Farm

Foto Bersama Responden
(A)
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<% =) R G
Foto Bersama Responden

(B)

Q2 Q1 V7 N
kebon.baba Suasana di kebon % saat weeken § = &
13 September 2024

Media Promosi Instagram
(A)

(©)

O Q' ¥V W
kebon.baba Metik dan makan langsung anggur dr
pohonnya

#panenpertama

#metiklangsungdaripohonnya

12 Sepjember 2024

Media'Promosi Instagram

(B)
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