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ABSTRAK

PENGARUH PERSEPSI HARGA, KUALITAS PRODUK, DAN VARIASI
PRODUK TERHADAP KEPUTUSAN PEMBELIAN SEPATU FUTSAL
MEREK MILLS DI JAKARTA SELATAN

Oleh:

Muhammad Raihan Maulidi

NPM: 213402516177

Tugas Akhir ini dibawah bimbingan Olivia Yolanda, S.E., M.M.

Penelitian ini bertujuan untuk menyelidiki pengaruh tiga variabel, yaitu
persepsi harga, kualitas produk, dan variasi produk, terhadap keputusan pembelian.
Untuk mencapai tujuan tersebut, data dikumpulkan secara langsung dengan
menyebarkan kuesioner melalui Google Form kepada 100 responden yang tinggal
di Jakarta Selatan. Metode kuantitatif digunakan dalam penelitian ini. Data yang
diperoleh kemudian diolah menggunakan aplikasi Statistical Product and Service
Solution (SPSS) versi 25. Analisis dilakukan melalui serangkaian uji, termasuk uji
validitas, uji reliabilitas, uji asumsi klasik, analisis regresi linier berganda, serta uji
kelayakan model dan t hipotesis.

Hasil analisis regresi menunjukkan bahwa keputusan pembelian
dipengaruhi secara positif dan signifikan oleh variabel persepsi harga, kualitas
produk, dan wvariasi produk. Dengan demikian, dapat disimpulkan bahwa
peningkatan keputusan pembelian sepatu futsal bermerek Mills dipengaruhi oleh
persepsi harga, kualitas, dan variasi produk.

Kata Kunci : Persepsi Harga, Kualitas Produk, Variasi Produk, Keputusan

Pembelian
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ABSTRACT

THE INFLUENCE OF PERCEPTIONS OF PRICE, PRODUCT QUALITY,
AND PRODUCT VARIATION ON PURCHASING DECISIONS MILLS
BRAND FUTSAL SHOES IN SOUTH JAKARTA

By:
Muhammad Raihan Maulidi
NPM: 213402516177

This final assignment is under the guidance of Olivia Yolanda, S.E., M.M.

This study aims to investigate the influence of three variables, namely
perceived price, product quality, and product variety, on purchasing decisions. To
achieve this goal, data was collected directly by distributing questionnaires via
Google Form to 100 respondents living in South Jakarta. Quantitative methods
were used in this study. The data obtained was then processed using the Statistical
Product and Service Solution (SPSS) version 25 application. The analysis was
carried out through a series of tests, including validity test, reliability test, classical
assumption test, multiple linear regression analysis, as well as model feasibility test
and t hypothesis.

The results of the regression _analysis show that purchasing decisions are
positively and significantly influenced by the variables of price perception, product
quality, and product variety. Thus, it can be concluded that the increase in
purchasing decisions for ‘Mills branded futsal shoes is influenced by perceived
price, quality, and product variety.

Keywords: Price Perception, Product Quality, Product Variety, Purchasing
Decision
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