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ABSTRAK

PENGARUH KUALITAS PRODUK, BRAND IMAGE DAN PERSEPSI
HARGA TERHADAP KEPUTUSAN PEMBELIAN INTERNET
INDIHOME DI JAKARTA SELATAN

Oleh : Rivaldi Perdanaputra
NPM : 213402516213
Tugas Akhir, Dibawah Bimbingan Dr. Eddy Guridno, S.E., M.Si.M.

Fokus penelitian ini adalah untuk mengetahui bagaimana keputusan
pelanggan untuk menggunakan layanan internet IndiHome di Jakartai Selatan
dipengaruhi oleh kualitas produk, citra merek, dan persepsi harga. Penyedia layanan
harus memahami faktor-faktor yang memengaruhi keputusan pelanggan karena
kebutuhan masyarakat akan layanan internet yang cepat dan stabil semakin
meningkat. Penelitian ini menggunakan pendekatan kuantitatif; data dikumpulkan
melalui kuesioner yang dibagikan kepada seratus pelanggan IndiHome. Analisis
regresi linear berganda digunakan untuk menganalisis data.

Hasil penelitian menunjukkan bahwa kualitas produk memiliki pengaruh
positif dan signifikan terhadap keputusan pembelian konsumen. Pelanggan lebih
cenderung memilih layanan berkualitas tinggi karena reputasi perusahaan yang baik
meningkatkan kepercayaan pelanggan, dan persepsi harga yang sesuai dengan
layanan juga sangat / memengaruhi Kkeputusan pembelian  mereka.

Kata Kunci : Kualitas Produk , Brand Image, Persepsi Harga, Keputusan
Pembelian, IndiHome, Layanan Internet, Jakarta Selatan
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ABSTRACT

THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE, AND PRICE
PERCEPTION ON THE PURCHASING DECISION OF INDIHOME
INTERNET IN SOUTH JAKARTA

By: Rivaldi Perdanaputra
NPM: 213402516213
Final Project, Supervised by Dr. Eddy Guridno, S.E., M.Si.M.

The purpose of this study is to examine how pricing perception, brand
image, and product quality affect consumers' decisions to use IndiHome internet
services in South Jakarta. Given the growing need for dependable and quick
internet services, it is critical for service providers to comprehend the elements
affecting customer choices. A quantitative technique was used in this study, and 100
IndiHome clients were given a questionnaire to complete in order to gather data.
Multiple linear regression analysis was used for data analysis.

The study's findings show that consumers are more likely to select high-
quality services, and that product quality has a favorable and significant impact on
purchasing decisions. IndiHome's brand image also demonstrated a favorable
impact, as a favorable perception of the business increases customer confidence.
Additionally, purchasing decisions are greatly influenced by price perception that
corresponds with service quality.

Keywords : Product Quality, Brand Image, Price Perception, Purchasing
Decision, IndiHome, Internet Services, South Jakarta
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