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ABSTRAK

PENGARUH VARIASI PRODUK, WORD OF MOUTH, DAN
GAYA HIDUP TERHADAP KEPUTUSAN PEMBELIAN
PADA FORE COFFEE CABANG CIPETE
JAKARTA SELATAN

Oleh:

Rayskah Ningsih

NPM: 213402516224

Tugas akhir ini dibawah bimbingan Ibu Dr. Resti Hardini S.E., M.Si.

Tujuan penelitian ini untuk menganalisis pengaruh Variasi Produk, Word
of Mouth, dan Gaya Hidup terhadap Keputusan Pembelian pada Fore Coffee
Cabang Cipete Jakarta Selatan. Penelitian ini menggunakan data kuantitatif
dengan sumber data primer melalui kuesioner kepada 96 responden yang pernah
melakukan pembelian sekurang-kurangnya satu kali dan secara langsung di kedai
Fore Coffee cabang Cipete Jakarta Selatan. Metode analisis data menggunakan
analisis inferensial dengan regresi linier berganda dan menggunakan program
Statistical Product and Service Solution (SPSS) versi 30.0.

Temuan penelitian ini menunjukkan bahwa variabel Variasi Produk (X1),
Word of Mouth (X2), dan Gaya Hidup (X3) berpengarh positif dan signifikan
terhadap Keputusan Pembelian (). hasil penelitian ini diharapka mampu
menjadikan pertimbangan bagi Fore Coffee untuk memperhatikan faktor-faktor
lain dalam variasi produk, word of mouth, dan gaya hidup upaya meningkatkan

keputusan pembelian.

Kata Kunci: Variasi Produk, Word of Mouth, Gaya Hidup, dan Keputusan
Pembelian



ABSTRACT

THE INFLUENCE OF PRODUCT VARIATIONS, WORD OF MOUTH, AND
LIFESTYLE ON PURCHASING DECISIONS
IN FORE COFFEE CIPETE BRANCH
SOUTH JAKARTA

By:
Rayskah Ningsih
NPM: 213402516224

This final project under the guidance of Dr. Resti Hardini S.E., M.Si.

This study aims to analyze the influence of Product Variety, Word of
Mouth, and Lifestyle on Purchasing Decisions at Fore Coffee Cipete Branch,
South Jakarta. This research data uses quantitative data with primary data
sources through questionnaires to 96 respondents who have made purchases at
least once and directly at the Fore Coffee shop, Cipete branch, South Jakarta. The
data analysis method uses inferential analysis with multiple linear regression and

uses the Statistical Product and Service Solution (SPSS) version 30.0 program.

The results of this study indicate that the variables of Product Variety
(X41), Word of Mouth (X3), and Lifestyle (X3) have a positive and significant effect
on Purchasing Decisions (Y). the results of this study are expected to be able to
make considerations for Fore Coffee to pay attention to other factors in product
variations, word of mouth, and lifestyle efforts to increase sales through

purchasing decisions.

Keywords: Product Variety, Word of Mouth, Lifestyle, and PurchasinDecisions.
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