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ABSTRAK 

PENGARUH TRANSAKSI E-COMMERCE, E-FILING DAN KEPATUHAN 

PAJAK TERHADAP PENERIMAAN PAJAK PERTAMBAHAN NILAI 

DENGAN SANKSI PAJAK SEBAGAI VARIABEL MODERASI  

(Studi Empiris Wajib Pajak Pengusaha Kena Pajak di KPP Pratama Jagakarsa) 

 

Oleh  :  

Natasya Novi Haerunisa 

Tugas Akhir, dibawah bimbingan Dr. Heni Suryanti, SE., M.Si 

 Penelitian ini bertujuan untuk mengetahui pengaruh transaksi e-commerce, 

e-filing dan kepatuhan pajak terhadap penerimaan pajak pertambahan nilai dengan 

sanksi pajak sebagai variabel moderasi. Populasi pada penelitian ini yaitu wajib 

pajak pengusaha kena pajak pada KPP Pratama Jagakarsa. Teknik pengambilan 

sampel dalam penelitian ini menggunakan probabilitas sampling. Pengumpulan 

data dilakukan dengan cara menyebarkan kuesioner dalam bentuk google form 

kepada responden. Jumlah kuesioner yang diolah sebanyak 98 kuesioner dan 

berdasarkan rumus slovin. Data dianalisis menggunakan program SmartPLS 4. 

Hasil dari penelitian ini menunjukkan bahwa transaksi e-commerce, e-filing dan 

kepatuhan pajak berpengaruh positif  terhadap penerimaan pajak pertambahan nilai. 

Pada variabel moderasi sanksi pajak memperkuat transaksi e-commerce terhadap 

penerimaan PPN, sementara sanski pajak tidak mampu memoderasi e-filling 

terhadap penerimaan PPN dan sanksi pajak mampu memoderasi dengan negatif 

kepatuhan pajak terhadap peneriman PPN. 

Kata Kunci : Transaksi E-commerce, E-Filing, Kepatuhan Pajak, Sanksi  

  Pajak, Penerimaan Pajak Pertambahan Nilai 
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ABSTRACT 

THE INFLUENCE OF E-COMMERCE TRANSACTIONS, E-FILING AND 

TAX COMPLIANCE ON VALUE ADDED TAX REVENUE WITH TAX 

SANCTIONS AS A MODERATION VARIABLE 

(Empirical Study of Taxpayers, Taxable Entrepreneurs at KPP Pratama 

Jagakarsa) 

By  :  

Natasya Novi Haerunisa 

Final Project, under the guidance of Dr. Heni Suryanti, SE., M.Si 

 This research aims to determine the effect of e-commerce transactions, e-

filing and tax compliance on value added tax revenues with tax sanctions as a 

moderating variable. The population in this research is taxpayers who are taxable 

entrepreneurs at KPP Pratama Jagakarsa. The sampling technique in this research 

uses probability sampling. Data collection was carried out by distributing 

questionnaires in the form of a Google form to respondents. The number of 

questionnaires processed was 98 questionnaires and was based on the Slovin 

formula. Data were analyzed using the SmartPLS 4 program. The results of this 

research show that e-commerce transactions, e-filing and tax compliance have a 

positive effect on value added tax revenues. In the moderation variable, tax 

sanctions strengthen e-commerce transactions on VAT revenues, while tax 

sanctions are unable to moderate e-filling on VAT revenues and tax sanctions are 

able to negatively moderate tax compliance on VAT revenues. 

 

 

Keywords: E-commerce transactions, E-Filing, Tax Compliance, Tax     

      Sanctions, Value Added Tax Revenue 
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