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ABSTRAK 

 

PENGARUH KUALITAS PRODUK, PERSEPSI HARGA DAN PROMOSI 

TERHADAP KEPUTUSAN PEMBELIAN SEPATU OLAHRAGA ADIDAS 

DI JAKARTA SELATAN  

 

Oleh : Ahmad Fajar Maulana  

Npm : 213402516106  

 

Tugas akhir dibawah bimbingan Dr. Eddy Guridno, S.E., M.Si M  

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, persepsi 

harga dan promosi terhadap keputusan pembelian sepatu olahraga Adidas di Jakarta 

Selatan. Untuk mencapai tujuan tersebut, peneliti mengumpulkan data primer 

melalui kuesioner yang disebarkan kepada 100 responden. Analisis data dilakukan 

dengan menggunakan uji instrumen, uji asumsi klasik, regresi linear berganda dan 

uji hipotesis yang diolah dengan program Statistical Product and Service Solution 

(SPSS) versi 26. Berdasarkan hasil penelitian yang telah dilakukan, ditemukan 

bahwa kualitas produk memiliki dampak yang positif dan signifikan terhadap 

keputusan pembelian sepatu olahraga merek Adidas di wilayah Jakarta Selatan. 

Selain itu, persepsi harga juga terbukti memberikan pengaruh yang positif dan 

signifikan terhadap keputusan pembelian. Tidak hanya itu, promosi yang dilakukan 

oleh Adidas turut memberikan kontribusi positif yang signifikan terhadap 

keputusan pembelian di Jakarta Selatan. 

Kata Kunci : Kualitas Produk, Persepsi Harga, Promosi dan Keputusan 

Pembelian  

 

 

 



vii 
 

ABSTRACT 

 

THE EFFECT OF PRODUCT QUALITY, PRICE PERCEPTION AND 

PROMOTION ON PURCHASE DECISION OF ADIDAS SPORTS SHOES IN 

SOUTH JAKARTA 

 

By: Ahmad Fajar Maulana 

Npm: 213402516106 

 

Final assignment under the guidance of Dr. Eddy Guridno, S.E., M.Si M 

This study aims to analyze the effect of product quality, perceived price and 

promotion on purchasing decisions for Adidas sports shoes in South Jakarta. To 

achieve these objectives, researchers collected primary data through 

questionnaires distributed to 100 respondents. Data analysis was carried out using 

multiple linear regression methods, which were processed with the Statistical 

Product and Service Solution (SPSS) version 29 program. Based on the results of 

the research that has been conducted, it is found that product quality has a positive 

and significant impact on purchasing decisions for Adidas brand sports shoes in 

the South Jakarta area. In addition, price perceptions are also proven to have a 

positive and significant influence on purchasing decisions. Not only that, the 

promotions carried out by Adidas also made a significant positive contribution to 

purchasing decisions in South Jakarta. 

Keywords: Product Quality, Price Perception, Promotion and Purchasing 

Decision 
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