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ABSTRAK 

 

PENGARUH BRAND AMBASSADOR, BRAND AWARNESS DAN IKLAN 

TERHADAP KEPUTUSAN PEMBELIAN KEJU PROCHIZ GOLD 

SERIES DI JAKARTA SELATAN 

 

Oleh : Anistya Palupi 

NPM : 213402416012 

Tugas Akhir dibawah bimbingan Dr. Resti Hardini, S.E., M.Si. 

 

Tujuan dari penelitian ini adalah melakukan analisis terhadap pengaruh Brand 

Ambassador, Brand Awarness dan Iklan terhadap Keputusan Pembelian Keju 

Prochiz Gold Series di Jakarta Selatan. Jumlah sampel yang dihitung menggunakan 

rumus Lemeshow adalah sebanyak 97 responden. Penentuan sampel dilakukan 

dengan memanfaatkan metode non-probability sampling, melalui teknik purposive 

sampling. Responden penelitian dipilih dengan kriteria yang pernah melakukan 

pembelian dan penggunaan  Keju Prochiz Gold Series, serta berdomisili di Jakarta 

Selatan. Data yang terkumpul dianalisis dengan SPSS versi 26. Model regresi linear 

berganda yang diperoleh adalah Keputusan Pembelian = KP = 0,142BAM + 

0,532BAW + 0,312I. Hasil dari penelitian ini menyimpulkan jika secara parsial, 

Brand Ambassador berpengaruh positif dan signifikan terhadap keputusan 

pembelian Keju Prochiz Gold Series, dengan nilai T-hitung lebih besar daripada T-

tabel (2.015 > 1.98552). Begitu juga dengan Brand Awareness, yang berpengaruh 

positif dan signifikan terhadap keputusan pembelian Keju Prochiz Gold Series, 

karena T-hitungnya lebih besar daripada T-tabel (6.825 > 1.98552). Selain itu, Iklan 

juga berpengaruh positif dan signifikan terhadap keputusan pembelian Keju Prochiz 

Gold Series, karena T-hitungnya lebih besar daripada T-tabel (4.071 > 1.98552). 

Kata Kunci: Brand Ambassador, Brand Awareness, Iklan dan Keputusan 

Pembelian 

 

 



 

 
 

ABSTRACT 

 

THE INFLUENCE OF BRAND AMBASSADOR, BRAND AWARENESS, 

AND ADVERTISING ON THE PURCHASING DECISION OF PROCHIZ 

GOLD SERIES CHEESE IN SOUTH JAKARTA 

 

By : Anistya Palupi 

NPM : 213402416012 

Final Project under the supervision of Dr. Resti Hardini, S.E., M.Si. 

 

The purpose of this research was to analyze the effect of Brand Ambassador, Brand 

Awareness and Advertising on Purchasing Decisions for Prochiz Gold Series 

Cheese in South Jakarta. The number of samples calculated using the Lemeshow 

formula was 97 respondents. The sample determination was carried out by utilizing 

the non-probability sampling method, through purposive sampling technique. 

Research respondents were selected with the criteria that have purchased and used 

Prochiz Gold Series Cheese, and live in South Jakarta. The multiple linear 

regression model obtained is Purchase Decision = KP = 0.142BAM + 0.532BAW 

+ 0.312I. The results of this study concluded that partially, Brand Ambassador has 

a positive and significant effect on purchasing decisions for Prochiz Gold Series 

Cheese, with a T-count value greater than the T-table (2.015> 1.98552). Likewise 

with Brand Awareness, which has a positive and significant effect on purchasing 

decisions for Prochiz Gold Series Cheese, because the T-count is greater than the 

T-table (6.825> 1.98552). In addition, advertising also has a positive and 

significant effect on purchasing decisions for Prochiz Gold Series Cheese, because 

the T-count is greater than the T-table (4.071> 1.98552). 

Keywords: Brand Ambassador, Brand Awareness, Advertising, and Purchasing 

Decision
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