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ABSTRAK  

STRATEGI DIGITAL MARKETING, CUSTOMER VALUE DAN 

CUSTOMER EXPECTATION TERHADAP LOYALITAS PELANGGAN 

PRODUK KITCHEN SET DI JAKARTA 

Oleh: Gilang Afandi NPM: 213402516033 

Tugas Akhir, dibawah bimbingan: Prof. Dr. Edi Sugiono, S.T.,S.E., M.M. 

 

Studi ini bertujan guna menguji akibat dari variable- variabel semacam Strategi 

Digital Marketing, Customer Value serta Customer Valie terhadap Loyalitas 

Pelanggan Produk Kitchen set di Jakarta. Prosedur studi ini memakai purposive 

sampling guna mengumpulkan informasi primer dari 100 responden produk kitchen 

set di Jakarta. Tata cara analisis informasi dengan mengunakan analisis deskriptif 

denga regresi linear berganda serta dengan dukungan program Statiscal Product and 

Service Solution ( SPSS) jenis 25. Hasil analisis regresi linier menampilkan kalau 

variabel strategi pemasaran digital ada akibat positif serta signifikan terhadap 

loyalitas pelanggan, sementara itu customer value tidak pengaruh signifikan 

terhadap loyalitas pelanggan, serta customer expectation mempunyai akibat positif 

serta signifikan terhadap kepuasan pelanggan. Penemuan studi ini diharapkan bisa 

tingkatkan loyalitas konsumen kepada produk kitchen set di Jakarta. 

Kata Kunci: Strategi Digital Marketing, Customer Value, Customer Expectation 

dan Loyalitas Pelanggan  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 
 

ABSTRACT 

DIGITAL MARKETING STRATEGY, CUSTOMER VALUE AND 

CUSTOMER EXPECTATION ON CUSTOMER LOYALTY FOR 

KITCHEN SET PRODUCTS IN JAKARTA 

 

by:Gilang Afandi NPM: 213402516033 

Final Project, under the supervision of: Prof. Dr. Edi Sugiono, S.T.,S.E., M.M. 

 

This study aims to examine the effects of variables such as Digital Marketing 

Strategy, Customer Value and Customer Valie on Customer Loyalty of Kitchen Set 

Products in Jakarta. This study procedure uses purposive sampling to collect 

primary information from 100 respondents of kitchen set products in Jakarta. The 

procedure for analyzing information using descriptive analysis with multiple linear 

regression and with the support of the Staticcal Product and Service Solution 

(SPSS) type 25 program. The results of the linear regression analysis show that the 

digital marketing strategy variable has a positive and significant effect on customer 

loyalty, while customer value has no significant effect on customer loyalty, and 

customer expectations have a positive and significant effect on customer 

satisfaction. The findings of this study are expected to increase consumer loyalty to 

kitchen set products in Jakarta. 

Kata Kunci: Strategi Digital Marketing, Customer Value, Customer Expectation 

dan Loyalitas Pelanggan 
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