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ABSTRAK 

PENGARUH KUALITAS PRODUK, CITRA MEREK, DAN PROMOSI 

TERHADAP MINAT BELI ULANG PADA LIPSTIK HANASUI 

DIKALANGAN GEN Z DI KOTA DEPOK 

Oleh: 

Syabilla Dede Kurnaesi 

NPM: 213402516134 

Tugas Akhir, dibawah bimbingan Dr. Elwisam, S.E., M.M 

 

 Penelitian ini bertujuan untuk menguji Pengaruh Kualitas Produk, Citra Merek, 

dan Promosi erhadap Minat Beli Ulang produk Lipstik Hanasui di Kota Depok. Data 

penelitian ini menggunakan data primer melalui kuesioner kepada 100 responden 

kepada kalangan Gen Z di Kota Depok. Teknik sampel menggunakan Lameshow. 

Metode pada penelitian ini yaitu kuantitatif dengan menggunakan bantuan software 

Warp Partial Least Square (PLS) versi 7.0 yang meliputi evaluasi model pengukuran 

(outer model) dan evaluasi model struktural (inner Model). Hasil penelitian ini 

menunjukkan bahwa Kualitas Produk (X1) berpengaruh positif signifikan terhadap 

Minat Beli Ulang (Y), Citra Merek berpengaruh positif signifikan terhadap Minat Beli 

Ulang (Y), Promosi (X3) tidak berpengaruh signifikan terhadap Minat Beli Ulang (Y). 

 

 

Kata Kunci: Kualitas Produk, Citra Merek, Promosi dan Minat Beli Ulang 

 

 



 
 

 

ABSTRACT 

THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE, AND 

PROMOTION ON REPURCHASE INTEREST IN HANASUI LIPSTICK 

AMONG GEN Z IN DEPOK CITY 

By: 

Syabilla Dede Kurrnaesi 

NPM: 213402516134 

The final project under supervision of Dr. Elwisam, S.E., M.M 

 

 This research aims to examine the influence of product quality, brand image 

and promotion on repurchase interest in Hanasui lipstick products in Depok City. This 

research data uses primary data through questionnaires to 100 respondents among 

Gen Z in Depok City. The sampling technique uses Lameshow. The method in this 

research is quantitative using the software Warp Partial Least Square (PLS) version 

7.0 which includes evaluation of the measurement model (outer model) and evaluation 

of the structural model (inner model). The results of this research show that Product 

Quality (X1) has a significant positive effect on Repurchase Intention (Y), Brand Image 

has a significant positive effect on Repurchase Intention (Y), Promotion (X3) has no 

significant effect on Repurchase Intention (Y). 
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